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More Than a News Publication
•	 Build Your Brand! 
 Reach over 18,000 subscribers in North America and  

worldwide

•	 Create Synergy!  
 Join other manufacturers, distributors and trade partners in one of 

the industry’s leading trade resources

•	 Boost Sales!
 Gain market exposure for your company’s     

products and services

•	 Increase Industry Presence! 
 Coverage of over 20 national and international tradeshows 

including on-site distribution and sponsorships
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Reaching Today’s Retailer

www.retailobserver.com

The market is constantly changing and so are the faces of the independent retailer. They want fresh, exciting, new 
ideas and concepts that will give them the edge over their competition. Our more than 18,000 subscribers represent 
businesses, small to large across North America and worldwide, representing an excess of $55 billion in retail sales. 

Supported Associations and Groups 
We proudly support the following trade associations and buying groups throughout North America whose news 
and information greatly contribute to the quality of The Retail Observer and the education of our readers. 

“Diversification is more than adding a new product line or category. It is constantly evolving 

and changing your business to exceed the demands of the market. Remaining fluid in all 

things; how you layout and merchandise your showroom floor, to the training program 

you implement for your employees, even the marketing strategy you choose will position 

your business as one that stands out from the rest because it offers something different and 

meaningful to the customer. The look, feel and culture you create will define your niche in 

the marketplace. With an eye on the industry, The Retail Observer strives to provide our 

readers with a creative and diversified view of retail business; through educational articles 

written by industry experts, manufacturer and product highlights, industry news and first 

hand reviews from cutting edge trade events, you can count on us to deliver.”

Eliana Barriga,
Publisher

The Retail Observer  
is distributed monthly  
to more than 18,000  
subscribers through-

out North America 
and worldwide.

Circulation

Map is a zip code
representation.
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Driving Connections for Business 
The Retail Observer is recognized as an industry leader and innovator in providing educational information to independent 
retailers across the globe. Our industry experts speak out – on Retail Views, Trends, Brand Building, Customer Service 
and Business Practices. From highlighting Book Reviews, Industry News, Tradeshow Events, Buying Groups and more, our 
Independent Retailers have been trusting in us to keep “An Eye on the Industry” since 1970.

Remodelers, builders & contractors; decorative hardware & plumbing companies with retail outlets

Kitchen & bath stores, designers, NKBA members

Consumer electronics only stores

Stores that carry appliances and/or consumer 
electronics & furnishings, rent-to-own stores

Cabinets and countertop retailers

Manufacturers, distributors, rep firms

Appliance only stores

Consumer electronics

Plumbing product news

 Contributing writers

Association events, trade organizations and  
business practices

Major appliance news

Feature articles on retailers, manufacturers 
and distributor news

Editorial DiversityRetail Readership Diversity
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“Digital“ and “connectivity“ are going to be important words that drive the market this 

year. The digital age is upon us and with it comes a new age of customers with different 

demands. Retailers will need to do more than sell the right product mix to remain 

competitive. Understanding who their customers are and what drives them will be the 

most beneficial. The Retail Observer has been a powerful platform for manufacturers 

and retailers to come together and explore, learn and divulge their strategies and 

ideas on buying and selling the newest technology and most innovative products on 

the market and how to plan for what’s coming in the future.”

Moe Lastfogel, 
Director of Sales 
and Marketing



2764 N. Green Valley Pkwy., Suite 508 • Henderson, NV 89014 - 2121
800.393.0509 • www.retailobserver.com • sales@retailobserver.com • 702.208.9504

                                   Our Mission

• To be recognized as an industry leader and innovator in providing  
educational information to the Independent Retailers across the globe 

• To be a leading media resource within the industry to facilitate 
partnerships between manufacturers, distributors and trade partners 

• To commit to implementing the most advanced web, social and print 
media solutions to effectively promote diverse marketing strategies 
across multiple product categories
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