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Sometimes clothes don't need a wash. They need a refresh.

Introducing the Whirlpool® Duet® Steam washer and dryer. The one-touch
Steam Refresh Cycle in the dryer naturally steams out wrinkles
and odors. So skip needless washing, ironing and dry cleaning

because now clothes can go from lying there to ready to

wear in just 15 minutes. Visit whirlpool.com to learn more
Before

DIEAM

about the Duet® Steam pair with Laundry 1-2-3™ pedestals,

towers and worksurfaces.

After Steam Refresh Cycle

The power to get more done.

Shown with optional Laundry 1-2-3™ worksurfaces, towers and pedestals. ®Registered trademark/™ Trademark of Whirlpool, U.S.A. ©2008 Whirlpool Corporation. All rights reserved.
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NEW LOOK... NEW FEEL... SAME OLD RAG....

By now, you will have realized that the magazine you are holding looks
and feels different. You may have noticed added features and writers, new asso-
ciation connections as well as many new trade partners announcing product
launches. We at The Retail Observer are determined to bring you a high quality,
eco-friendly product. In sticking to our guns about Green, we have gone to a
more sustainable, forest-friendly paper for the cover and interior of the maga-
zine, as well as using a soy-based ink for you “vegetarians”.

We are now also offering a Greener way to receive the magazine via the
internet. To receive your monthly copy of the electronic magazine (which you
will receive earlier in the month than the printed version) go to the subscribe
button on the main page of" the website, fill out the form and check ‘yes’ in the
online version box.

Every month you will receive a link delivered by e-mail, connecting you
to the new online copy of the Retail Observer complete with page flipping/
audio enhanced/streaming video-embedded/web-linking/pdf-making/page
enlarging/e-mailable version (whew) that we just launched.

Ok... you tech geeks know what I'm talking about, but let me take a moment
to explain this for the rest of you. This new version will enable you to turn the
pages online just like the paper version. You'll also have the opportunity to
download articles, print the magazine or e-mail articles right from the online
version of the magazine. Let’s say there was a great keynote speaker at a trade
event that you missed. In our article we would place a photo of that speaker,
and one click of the mouse would activate a streaming video of that speech.
For those of you with PDAs, i-Phones and any other web enabled products,
our website will reset itself’ for your screen and you will be able to read the
magazine on the go (or at least at the stop sign). In fact, if you are reading this,
the product is already online at www.retailobserver.com.

As we launch this magazine into the fourth chapter of  its existence, we
want to stop and show our appreciation to the loyal readership that has sup-
ported it over the past 38 years. Since the inception as the Northern California
Retailerin 1970 by Charles Edmonds and the purchase by Don Martin in 1988,
the tradition continued on and the magazine evolved into the Retail Observer in
1990 by Charles Edmonds again. We are proud to now present you with our
newest version of... The Retail Observer.

Please enjoy and happy retailing.

Moe Lastfogel
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U=LINE

FOR INFORMATION ON U-LINE PRODUCTS, PLEASE CALL THE FOLLOWING:

AMCO DISTRIBUTING
Oregon
503.659.2623

DOOLITTLE DISTRIBUTING, INC.

Nebraska ¢ lowa e Kansas
Missouri ¢ Oklahoma
Western Arkansas
Southern lllinois
800.829.7820
www.ddius.com

KIMBALL DISTRIBUTING CO.

Colorado e Utah
Wyoming e Southern Idaho
Denver, CO 800.530.8635
Salt Lake City, UT 888.546.7984
www.kimballdistributing.com

LAKEVIEW APPLIANCE
DISTRIBUTING

North Dakota e South Dakota
Minnesota e Wisconsin
Northern lllinois ¢ Indiana
Kentucky e Southern Ohio
877.546.1280
www.lakeviewdist.com

MILESTONE
DISTRIBUTORS

Texas ® Louisiana
Southern Mississippi
Dallas, TX 877.644.0414
Houston, TX 866.937.3200
www.milestonedist.com

TRI STATE DISTRIBUTORS

Washington ¢ Montana
Northern Idaho ¢ Alaska
800.488.0646
www.tristatedistributors.com

SUNWEST APPLIANCE
DISTRIBUTING

Arizona ¢ New Mexico
Southern Nevada
480.784.6611
www.sunwestdist.net

SERVCO APPLIANCE

Hawaii
808.564.2493
www.servcoappliance.com

PURCELL MURRAY
COMPANY INC.

California
Northern Nevada
800.892.4040
www.purcellmurray.com

IF YOUR STATE IS NOT LISTED, PLEASE CALL U-LINE AT 414.354.0300 OR VISIT OUR WEBSITE AT WWW.U-LINE.COM
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ICE MAKERS

WINE CAPTAIN® MODELS
COMBO® MODELS
REFRIGERATOR/FREEZER
REFRIGERATORS
DRAWERS

BEVERAGE CENTERS

For Every Room There is a U-Line°
To request a catajlig or locate a showroom, please visit our website. U-LI N E

U-Line Corporation « Milwaukee, WI «414-354-0300 « www.u-line.com CORPORATI ON

2007 U-Line Corporation. All rights reserved
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INDUSTRY UPDATE

REPORT SHOWS KITCHEN & BATH REMODELING
REMAINS STRONG

HACKETTSTOWN, NJ. (March 7, 2008)—While the overall housing
market remains very weak, kitchen and bath remodeling continues to be
a source of strength in the industry, according to the 2008 Kitchen/Bath
Industry Outlook (K/BIO), which is published by the National Kitchen & Bath
Association (NKBA).

The K/BIO report has identified ten factors that will continue to drive kitchen
and bath remodeling throughout the country this year and beyond.

Remodeling a kitchen or bath becomes a high priority for homeowners looking
to sell an existing home, creating a selling point in a sluggish market.

Homeowners not interested in selling will remodel the heart of the home to
help shore up sagging real estate value, as well as make their home more livable
as their circumstances change.

Lenders who have foreclosed on homes will have to enhance kitchens and bath-
rooms to make them attractive to potential buyers, and in some cases, will have to
repair damage to those rooms done by disgruntled former occupants.

Baby boomers are aging and caring for aging parents themselves. They need
to remodel their kitchens and baths to make them more usable for individuals
with limited mobility.

Cocooning continues to be the dominant lifestyle trend, with consumers retreat-
ing to the privacy of their home for leisure time, which results in the rooms’ func-
tions evolving to meet these new needs. The kitchen has become the family room
where members socialize, while the bath provides spa-like amenities in an intimate
meeting place. iconomic uncertainty will intensify the impulse to cocoon.

The number of households with two earners continues to grow, which means
that bathrooms have to change to accommodate the morning preparation of two
adults at the same time.

The number of adults who cook as a hobby continues to grow, spurring
kitchen remodeling to accommodate more ambitious cooks.

Media attention on kitchens and baths continues to grow, with television
programs, websites, magazines and books giving consumers more choices in
products, materials and styling. Consumers who are aware of choices will be
likely to replace what they have with more desirable items.

Nearly 18 percent of all homes in the U.S. were built between 1970 and 1979,
and another 16 percent were built between 1980 and 1989. Many of these
houses have yet to be remodeled and therefore have kitchens and baths in need
of" remodeling.

Electricity and water, mostly used by consumers in a home’s kitchen and baths,
will become more expensive during the coming years, driving a new need for
remodeling using more efficient fixtures and appliances.

All of these factors will help make kitchen and bath remodeling popular
throughout all income levels during 2008 and beyond.

A comprehensive look at the current state of the kitchen and bath market in
new construction and remodeling will be found in the NKBA's 2008 Kitchen/Bath
Industry Outlook. The Executive Summary can be downloaded at no charge and
ordering information can be found at www.nkba.org/industry_research.aspx.

A free web-based seminar to discuss the K/BIO results and their implications
will be held on April 24at 1:00 p.m. For information on the webinar, please con-
tact I2d Pell at (908) 813-4828 or by email at epell@nkba.org. L=
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GE Profile-

FOR MORE INFORMATION,
CONTACT YOUR GE APPLIANCE
REGIONAL SALES MANAGER:

NORTHWEST
REGION

John Boyd
425.226.7194

SOUTHWEST
REGION

Jim Skaggs
480.367.2910

NORTH CENTRAL
REGION

Steve Stremke
630.771.0344

SOUTH CENTRAL
REGION

Jill Locklear
972.770.3310
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CONFESSIONS FROM

THE KITCHEN

“MY REFRIGERATOR
IS MORE ORGANIZED THAN

MY SHOE CLOSET.”

For more information on GE Profile™ appliances, please contact:

Southwest: Jim Skaggs at 480-367-2910 South Central: Jill Locklear at 972-770-3310
Northwest: John Boyd at 425-226-7194 North Central: Steve Stremke at 630-771-0344

You are the very picture of organization.

In your much admired shoe closet. And, in
your refrigerator to boot. The new GE Profile
refrigerator features two freezer drawers to
polish your organizational skills - no shuffling
and digging through freezer items to get to
the Rocky Road you're craving. The upper
drawer is great for everyday foods and is
wide enough to fit a frozen pizza, while the
lower drawer gives you flexibility with both a
middle basket for smaller items and a bottom
basket for larger ones. And, the refrigerator
laces it all together, with adjustable shelves
that move up and down and a QuickSpace
shelf that folds in to make room for taller
items. Tie it all up with a full width deli drawer
and convenient beverage rack, so even your
food behaves in an orderly fashion. Next

stop: your husband'’s workbench.

Learn more and share your confession
at gekitchenconfessions.com
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How are we
celebrating 75 years
of innovation?



www.vahmarketing.com

Quietly.

Only Vent-A-Hood has the patented “whisper-quiet” Magic Lung® blower with SensaSource®.
The innovative multi-blower configuration allows you to double, triple or even quadruple

__airflow (power) with very little effect on sound levels - even at high speed.
\ \

Other range hoods are noisy - but not a Vent-A-Hood.

For our new product brochure , please call 1-800-331-2492 or email marketing@ventahood.com to locate your nearest distributor.
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SPEED QUEEN o
CELEBRATES 100TH peed Queen

‘wus-ms
ANNIVERSARY IN 2008 |

The large home appliance market is famous for seeing brands
come and go. That’s why Speed Queen is so proud to celebrate its
100th anniversary this year.

“This milestone is something each of us at Speed Queen is proud
of,” said Chuck Melton national sales manager of the brand’s home
laundry line. “You don’t stay in this industry for a century unless
your products deliver on their promise of quality.”

The company got its start in 1908, when two hardware store
owners in Ripon, Wis. teamed up to increase the speed of a hand-
crank washer. Through the years the company grew, adding com-
mercial products for vended and large on-premises laundries. Speed
Queen’s growth came through cultivating a reputation as a leader
in durability.

Despite its successful development from modest beginnings, Speed
Queen remains headquartered and manufactured in the same small
Wisconsin town it was born in.

“Speed Queen is an example that American-made quality is alive and
well,” Melton said. “As our customers

know, when we put ‘commercial qual-

ity’ on our machines you can bank
on reliability that's measured in
decades.”

That commercial quality story
also is evident in its
large-capacity
products  you'll
find at work in on-
premises laundries
at hotels, hospitals,
fire stations, nursing
homes and locker
rooms of profes-
sional and collegiate

sports teams, as well
as vended laundries,
around the world.
For more infor-
mation about Speed

Queen and to view

a presentation on

the brand’s rich

100-year history,
visit www.speed
queen.com. [
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Speed Queen.

Alliance Laundry Systems

FOR MORE INFORMATION CHECK WITH
YOUR DISTRIBUTOR LISTED BELOW

AMARILLO HARDWARE
Amarillo, TX
806.376.4731

CUNNINGHAM DISTRIBUTING
El Paso, TX
915.533.6993
Albuquerque, NM
505.247.8838

O'ROURKE SALES COMPANY
San Antonio, TX
210.333.1311
Lewisville, TX
972.245.0006

TRI.STATE DISTRIBUTORS
Kent, WA
800.473.0002 ¢ 253.872.2900

Portland, OR
503.283.3297
Spokane, WA
509.455.8300

R&B WHOLESALE
DISTRIBUTORS, INC.
Ontario, CA
909.230.5420
Hayward, CA
510.782.7200
Phoenix, AZ
602.272.1200

KIMBALL ELECTRONICS, INC.
Salt Lake City, UT
801.466.0569
Denver, CO
303.893.1423

DOOLITTLE DISTRIBUTING, INC.
Lenexa, KS
913.888.7820 ¢ 800.829.7820

NORTHERN PLAINS DISTRIBUTING
Fargo, ND
701.293.6868
www.northernplains
distributing.com
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http://www.northernplainsdistributing.com
http://www.northernplainsdistributing.com
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1ndustry Leadip, »

=100 YEARS <
Speed Queen.

4
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Warranty,

Starting with three years parts and labor,
Speed Queen backs its commercial quality
equipment for the home with the industry’s
most comprehensive warranty.

Partnered with full-service distributors, we
bring our expertise to retailers looking for a
profitable opportunity to sell a differentiated
line of laundry equipment.

( a Laundry — it’s all we do.
\ W

For dealer inquiries call 1-800+552+5475 or visit www.speedqueen.com/retail
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Amarketing group

NATIONWIDE AWARDED BY EPA AND DOE FOR ENERGY
STAR EFFORTS SECOND YEAR IN A ROW

WINSTON-SALEM, NC, March 4, 2008— Nationwide Marketing
Group (NMG) will be honored again with the ENERGY STAR award
tfor excellence in promotion and outreach in their efforts in working
towards protecting the environment and saving energy. The award
comes from the ENERGY STAR team which is a partnership of
the U.S. Environmental Protection Agency (EPA) and Department
of Energy (DOE) and will be given at an awards ceremony held in
Washington, DC on April 1, 2008.

Nationwide, the nation’s largest buying and marketing organiza-
tion for independent appliance, electronics, and furniture dealers is
no stranger to the green effort. Last year, NMG was honored with
the same Excellence in ENERGY STAR Promotion Award for their
contribution in helping Americans save $14 billion in energy bills.

The Nationwide organization and its membership dealers have
always seen the importance of energy and environmental issues
and was an early partner when the ENERGY STAR program was
introduced in 1992. Today, headquartered in Winston-Salem, NC,
Nationwide continues to encourage its members to purchase and sell
appliances that are innovative, energy efficient and ENERGY STAR
qualified.

“Nationwide Marketing Group believes in the value and benefits
of energy efficiency, the energy star message and the importance
of sharing its benefits with our customers,” said Richard Weinberg,
National Merchandise Manager of Appliances at Nationwide, “In
our partnership with ENERGY STAR we look for opportunities to
educate consumers on how the use of ENERGY STAR products can
save them money and help protect the environment. We take pride in
our partnership with the EPA, DOL, the ENERGY STAR program
and our efforts to make energy efficiency a fundamental part of
doing business.”

NMG has created its own energy efficiency trademark, SMART
SAVER"™, which it uses to identify the most innovative energy efficient
and energy star qualified electronics and appliances, on consumer
promotional materials and electronic and print advertisements of
merchandise that is ENERGY STAR qualified. This highlights which
products are most energy efticient and allows consumers to easily make
an environmentally conscious choice when they are ready to buy.

Nationwide also sees this as an opportunity for members to educate
customers on the importance of energy efficient products. NMG
member dealers are able to give customers more attention and once
informed, many customers do decide to buy ENERGY STAR qualified
appliances. Several of Nationwide’s members have been individually
recognized for their ENERGY STAR marketing efforts including
Western Appliance of San Jose, CA who was recently recognized by
the National ENERGY STAR team and the state of California for
their innovative marketing of ENERGY STAR qualified products.

| continued on page 26|
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An AGA Company

CHOICE BRANDS, INC.
IN
800.330.5566
www.choicebrands.com

EASTERN MARKETING
VA, MD, DE, PA, NJ, NY,
CT, RI, MA, NH, VT, ME
800.966.8300
www.easternmarketingcorp.com

LOUIS W. HOWAT & SON
LA, AR, MS
800.535.2673
www.lwhinc.com

NOBLE DISTRIBUTORS
AZ, NM, Western TX and Las Vegas
800.495.6625
www.nobledistributors.com

MEADOW CREEK SALES
CO, ID, MT, Western NE,
Eastern NV, UT, WY
800.777.6702

O'ROURKE SALES COMPANY
ND, SD, IL, 1A, KS, Eastern NE, MN, MO, WI
800.277.7602
www.orourkesales.com

O’ROURKE SALES CO. OF ATLANTA
AL, Western FL, GA, NC, SC, Eastern TN
800-282-5282
www.orourkesales.com

O’ROURKE SALES CO. OF FLORIDA
FL up to Western Panhandle
800.226.0272
www.orourkesales.com

O’ROURKE SALES CO. OF TEXAS
Eastern TX, Oklahoma
800.800.8500
www.orourkesales.com

PACIFIC SPECIALTY BRANDS
AK, OR, WA
877.430.5253

www.pacificspecialtybrands.com

SIERRA SELECT DISTRIBUTORS
Northern CA, Western NV, HI
800.793.7334
www.sierraselect.com

V-A-H MARKETING
Southern CA
800.836.8246

www.vahmarketing.com
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New Luxury Series with MicroSeniry’
GREAT PRODUCT, GREAT DEAL, GREAT MARGINI

® Best selling models now with exclusive MicroSentry™ refrigeration monitor and digital controls
e Discreet LED display with real time temperature of contents I

* Monitoring and alarm system for continuous verification of wine cellar conditions TEARS

Model 61TWCMBS-G Model 6BARM-BS-G
® 45-bottle-wine-celfar, including magnums  Two zoned beverage refrigerator
e lighted, inclined display rack ® 14 wine bottles, 133 12-0z. canned beverage capacity
* Signature ebony interior e Signature ebony interior
* Dualpane, tinted glass door framed in gleaming stainless steel ¢ Dual-pane, tinted glass door framed in gleaming stainless steel
E
; : ; !
® Popular models enjoy fast turns on inventory Do’s miss 0% l
. loca
* Great quality means no call-backs c,mmct}"’“;/l J
Ve
. .. . mzed ar
* Special pricing and reduced retail of $1299 competes autho putor for
. d;sﬂ'l
ith off-
with off-shore products otails toda:

* Enjoy excellent margins even at this great retail price

Price valid in U.S. only.

www.lifeluxurymarvel.com @

An AGA Company
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Miele

There are only a few brands in the world that have
sustained their vision, traditions and quality for more
than a century. Fewer still that can claim consistent
tamily ownership and international brand name
integrity. And only one that is recognized for creat-
ing the world’s most innovative appliances. Founded
in 1899 with a single promise of Immer Besser, a
German phrase meaning Forever Better, Miele has
dynamically grown to become the world’s largest
tamily-owned and operated appliance company with
over 15,000 employees in 39 countries.

As a premium appliance brand represented on all
five continents, Miele is steadfastly committed to
the highest quality, performance and environmen-
tal standards. The
company’s innovative
heritage, state-of-the-
art design and engi-
neering aesthetic have
inspired comparison to
other German brands
synonymous with inno-
vation: Mercedes-Benz
and BMW.

Miele’s  range of
exceptional consumer
appliances  includes:
vacuum cleaners; laun-
dry systems; rotary
irons;dishwashers;
built- in convection, speed and steam ovens; cooktops;
ventilation hoods; and coffee systems. The domestic
appliance product assortment will expand in the
second quarter of 2008 to include refrigeration and
wine storage units specifically designed to exceed the
performance, design and durability expectations of
the American consumer. In addition, Miele Profes-
sional offers commercial cleaning equipment such as
laboratory glassware washers, industrial parts clean-
ing systems, dental disinfectors and commercial wet
cleaning systems.

For more information, consumers and design pro-
tessionals can call 800.843.7231, log on at miele.com
or visit one of Miele’s modern product showrooms
in Beverly Hills, CA; Boca Raton, I'L; Chicago, IL;
Dallas, TX; Princeton, NJ; New York, NY; Wellesley,
MA; San Francisco, CA; and Seattle, WA.
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MIELE AND THE ENVIRONMENT

Miele has a long history of environmental leader-
ship. Every detail is considered from the production
process and shipping, to household use and to the appli-
ance’s ultimate disposal. Miele’s production facilities
operate to strict DIN EN ISO 14001 environmental
performance standards and Miele recently signed the
CECED code of conduct to support human rights and
environmental protection globally.

In operation, Miele constantly strives to make every
product respect our natural resources. As an example,
since 1990 Miele has reduced water consumption by
42.4% and electricity by 29.2% in domestic washing
machines. The same environmental ingenuity has been
applied to domestic
dishwashers where in
the last 15 years water
consumption has been
reduced by 50.3%
and energy use cut
by 33.8%. Addition-
ally, from 1990-2002
advancements in Miele
oven technology led
to a 29% reduction
in energy consump-
tion. Miele’s active
leadership  role in
global  organizations
like the International
Electrotechnical Commission (IEC), Energy Star®
(the partnership program backed by the US Environ-
mental Protection Agency and the US Department
of Energy), the Association of Home Appliance
Manutfacturers (AHAM) and others demonstrate the
company’s serious position regarding the protection
of our global environment.

An unprecedented quality pledge guides Miele to
produce appliances that are designed to last for 20 years
of continuous use — far longer than the average. And
their high metal content and clearly marked plastic
components are ready for recycling once the product’s
useful life is complete — reducing landfill waste and
conserving raw materials for future generations.

For further information, please visit mielepressroom.com
and download the Miele Sustainability Report.


http://www.miele.com

Claim your Independence™

A liberating blend of accessibility, functionality and modular design, Miele’s all new
Independence™ Series puts the cool back in cooling appliances. Featuring intuitive
MasterCool™ touch controls, patented Wi-Fi RemoteVision™ technology and a TLC
Installation System™ guaranteed to save time, labor and cost, the Independence™
Series offers you, and your clients, remarkably innovative solutions. Independence™
by Miele... giving you the freedom to choose. @ 800.843.7231 Jﬁj miele.com

| ——[ENERGY -
STAR Z‘ , [ ]
.é 97 PARTNER TECHNOIgGloEsﬁ The 20-20 Miele catalog is now available.

© 2008 Miele, Inc. Anything else is a compromise
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BERTAZZONI UNVEILS NEW SUPER-WIDE
48" PROFESSIONAL SERIES GAS RANGE

STAINLESS STEEL RANGE OFFERS UNCOMPROMISING
STATEMENT OF POWER AND PRESTIGE FOR ANY KITCHEN

Bertazzoni, the leading [talian manufacturer of precision-engineered kitchen
lifestyle products, announces the availability of the 48-inch Professional Series
model through its North American distribution channels. The model expands
the line of freestanding designer pro ranges, built-in cook tops, ventilation
hoods and design-coordinated accessories — already in high demand for their
technologically-advanced engineering and streamlined elegance.

“Bertazzoni’s new 4:8-inch stainless steel Professional Series was created to
uniquely combine [talian design with the generous layout of today’s kitchen,”
said Paolo Bertazzoni, the company’s fifth generation president. “By incor-
porating all of the advanced technology and sophisticated engineering upon
which Bertazzoni has built its legacy, the 48-inch Professional Series adds
performance, elegance and scale to the stylish home.”

THE 48”"PROFESSIONAL SERIES ADDS SCALE AND FUNCTION TO LARGER KITCHENS

E— The sleek 48-inch Profes-
. sional Series comes complete
with a main oven, featur-
ing convection and
a practical auxiliary
oven with a special
low temperature set-
ting, six gas burners
and a built-in electric
griddle. Highlighted
with Bertazzoni’s
exclusive triple-ring
burner, which features
separately controlled
tlames based on a new
high-efliciency technology that generates up to
15,000 Btu; and a dedicated simmer burner for the utmost in delicate
cooking—the 48-inch Professional Series offers great power and flexibility
suitable for any modern kitchen.

BERTAZZONI'S 48INCH PROFESSIONAL SERIES MODEL ALSO FEATURES:

* Best-in-class one-piece work top styling with uniquely sealed burners and a
seamless surface for quick and easy clean-up

* Heavy-duty cast iron grates for easy movement of” any kind of pot; and a wok
adapter and simmer plate

* Child-safe valves on all burners that stop gas flow if the flame goes out —even
in a power outage

* Easy one-touch ignition systems

* Uniquely balanced air-flow fan, which provides even heat distribution for
single and multi-level roasting and baking—without flavor crossover

| continued on page 22|
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ZEPRHR

FOR INFORMATION ON
ZEPHYR PRODUCTS,
PLEASE CALL THE NEAREST ZEPHYR
DISTRIBUTOR LISTED BELOW

ZEPHYR CORPORATION
N. CA, W. NV
1.888.880.8368
www.zephyronline.com

BKE SUPPLY
S. CA, AZ, NM, NV
800.998.8966
www.bkesupply.com

MONDE HOME PRODUCTS USA
WA, OR, ID, MT, WY
206.394.9595
www.echelonhomeproducts.com

HADCO
AR, LA, TN, MS, AL, GA,
FL, SC, NC, VA, W. VA, MD
800.241.9152
www.hadco.com

TEXAS SALES & MARKETING
TX
713.460.2400
www.tsm.com

LAKEVIEW APPLIANCE DISTRIBUTING
IL, MN, WI, ND, SD, M|,
IN, OH, KY, W. PA
877.546.1280
www.lakeviewdist.com

CDI WHOLESALE
HI
808.455.9396

DOOLITTLE DISTRIBUTING, INC.
NE, IA, KS, MO, S. IL, OK
800.829.7820
www.ddius.com

KIMBALL DISTRIBUTING COMPANY
COo, Ut
888.546.7984
www.kimballdistributing.com

CARL SCHAEDEL AND CO. INC
4 Sperry Road
Fairfield, NJ 07004
973.244.1311
www.carlschaedel.com

DELIA, INC.

4 Laser Lane
Wallingford, CT 06492
203.303.2000
www.deliainc.com



http://www.zephyronline.com
http://www.zephyronline.com
http://www.bkesupply.com
http://www.mondehomeproducts.com
http://www.hadco.com
http://www.tsm.com
http://www.lakeviewdist.com
http://www.ddius.com
http://www.carlschaedel.com
http://www.kimballdistributing.com
http://www.deliainc.com
http://www.bertazzoni-italia.com/
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Let New Discoveries

Transform Yo%,Ki‘l:chen

Nothing refreshes the kitchen like a Zephyr rcmgeNhood.

Built as much for beauty and style as for the powerfl}l- ventilation, a Zephyr range
hood instantly creates new drama at the vefyjiReart of the home. We offer dozens of
striking designs, including Padova, the world’s first customizable range hood, ready
for the materials and colors of your choice. Venetian plaster. Glass andymosaic tile.

¢ Stainless steel and copper. Wherever your creative dreams may take you...

Expand your imagination at zeph;ironline.com

Visit us ‘g KBIS Booth N8551

‘\

ZEPH'R



http://www.zephyronline.com

PERLICK SHOWCASES A FULLY-INTEGRATED LOOK AT K/BIS

MILWAUKREE, Wisc. — Staying in tune to what consumers are looking for

in kitchen design, Perlick will announce the relaunch of" its current Signature
Series under counter refrigeration products at the Kitchen & Bath Industry
Show in Chicago. Showcasing a sleek, fully integrated design, the entire Signa-
ture Series line now features full-height doors, zero-clearance hinging and an
interior digital display; along with the many Perlick Exclusives consumers have
come to know and love.

The models of the Perlick Signature Series— including Freezers and
Refrigerators (with doors or drawers), Beverage Centers, Wine Reserves and
Beer dispensers — offer an array of new features and functionality to aid both
consumers and designers who demand a seamless look in their design. Each
model features an industry exclusive Variable Speed Compressor and interior
and exterior commercial-grade stainless steel, not plastic. The full-height door,
graced by Perlick’s distinctive handle, is available in solid stainless steel, insulated
glass, or with a wood overlay to perfectly match surrounding cabinetry:.

"We've spent a lot of time working with our distributors and designers,
listening to their feedback and working hard to implement their requests into
the new Signature Series”, explains Jeft Wimberly, Director of Sales and Mar-
keting — Perlick Residential Products. The new features and enhancements of
the Signature Series is above and beyond what is currently on the market—
consumers can now have everything they ever wanted in an under counter
refrigeration product and seamless blend that into their kitchen design.

ABOUT PERLICK

Celebrating 90 years of excellence, Perlick is the leader in commercial bar
and beverage refrigeration and dispensing equipment. The Perlick brand can be
found in the finest restaurants, bars, stadiums, hotels and resorts in the world
and is now available for those who want the ultimate entertainment suite for the

home. The Perlick product line includes both indoor and outdoor under counter
refrigerators, wine reserves, freezers, freezer and refrigerated drawers, clear
ice makers and beer dispensers as well as countertop blender stations, cocktail
centers and liquor displays. IFor more information about the Perlick product line,
contact Perlick at (800) 558-5592 or visit www.perlick.com. X1
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FOR MORE INFORMATION,
CONTACT YOUR PERLICK
DISTRIBUTOR LISTED HERE

LUWA DISTRIBUTING

WA, OR, WY
ID, MT, AK
206.574.0770
www.luwadistributing.com

WATER INC./PREMIER PRODUCTS

CA, NV, N\M
AZ, UT, CO, HI
800.322.9283
www.waterinc.com

TSM

TX, OK, LA
713.460.2400
www.tsm.com

AUTCO

KS, MO
800.467.6666
www.autco.com

INTEGRATED APPLIANCES

CANADA
800.268.4086
www.integratedappliances.ca

SIGNATURE MARKETING GROUP

CT, DE, IA, IL, IN, KY, MD, M,
ND, NE, NH, NJ, NY, MA, ME,
MN, OH, PA, RI, VA, VT, WI, WV
www.signaturegroupltd.net

PINNACLE EXPRESS
AL, FL, GA, MS, TN
863.439.2453
www.pinnaclesalesgroup.com



www.integratedappliances.ca
http://www.signaturegroupltd.net
http://www.perlick.com
http://www.luwadistributing.com
http://www.waterinc.com
http://www.tsm.com
http://www.autco.com
www.integratedappliances.ca
http://www.signaturegroupltd.net
http://www.pinnaclesalesgroup.com

VWHEN IT DOESN'T EXIST ...
PERLICK INVENTS IT

Perlick introduces the
world’ first 15-inch
Refrigerator Drawers.
Designed to be built-in,
freestanding or outdoor,

the new 15-inch drawers are
the perfect solution for small
spaces with large storage
needs. In addition, the full

15-Inch Signature Series

collection features a

Beer Dispenser, Refrigerator,
Beverage Center and Wine
Reserve in stainless steel, glass or
fully-integrated, zero-clearance

wood overlay door options.

Visit us at K/BIS Booth N9027

M / You DESIRE '
INNOVATION X( ’l;l
' I

1:) s WWWPERLICKCOM 'l,'
desdl| 800.5585592 |



http://www.perlick.com

INNOVATIVE DESIGN —
‘WE'VE CIVILIZED OUR COMMERCIAL RANGES’
THE NEW 36” HYBRID RANGE™ RESIDENTIAL RANGE

American Range has again shattered professional cooking paradigms with the
creation of the Hybrid Range™. The Hybrid Range™ an industry’s first combines
gas and induction cooking technology with the innovative Step-Up Range® burner
configuration in a single, free-standing range. Available in 24 inch, 30 inch and 36
inch sizes the Hybrid Range™ provides commercial grade fire-power and efficiency
with ergonomic functionality.

SAUTE INDUCTION ‘FRONT’ BURNERS / SEALED GAS ‘ELEVATED REAR’ BURNERS

High heatis required when sautéing or pan-frying. American Range has equipped
the Hybrid Range™ with high-efficiency induction front burners (36” 3,000 watts,
2,800 watts and 1,800 watts) and a combination of 13,000 BTU to 9,000 BTU rear
sealed burners. Induction provides safe, efficient and instantaneous heat to a sauté
pan. Therein, the home chef can focus their attention on the front burners, when
sautéing, while still having unrestricted access to rear gas burners for finishing or
simmering. All of the sealed gas burners simmer at 140°F. We have designed the
front induction burner grates to accommodate 16” diameter sauté pans or stock
pots. Now, the home chef has flexibility to utilize multiple tools and cooking heat
options over an expansive cooking surface.

STEP-UP RANGE® DESIGN

Most French and Italian cuisine restaurants utilize Sauté / Step-up ranges given
the heavy use of sauté pans to support a la carte entrées. A Sauté / Step-up range
with its elevated rear burners affords the chef” easy access to sauté pans placed on
the rear burners. Therein, pan handles can be positioned in same direction allowing
the respective chef to orchestrate multiple entrées, sauces, mirepoix and/or mise
en place.

INNOVECTION® CONVECTION OVEN TECHNOLOGY

Even, turbulent heat distribution is essential when baking;, roasting, and dehydrat-
ing food. The American Range patented Innovection® Convection Oven Technol-
ogy utilizes dual convection motors and louvered side panels to enhance uniform
heat distribution throughout the large oven cavity. The strategic placement of the
dual Innovection® convection motors, blended with the innovative louvered side
panel design ensures consistent heat distribution; even when challenged with cook-
ing the largest turkey, ham or roast. Additional value-added features include:

s, * Reduced gas consumption by 20 percent

compared to a standard oven given the oven

Lq— cavity is not relying on radiant heat to bake.
: OBF * Faster pre-heat time versus standard

convection

With consistent air temperature circulat-
ing inside the oven, the entire cooking cav-
ity heats quicker, cutting baking/searing/
roasting time by as much as 25 percent.
The results are remarkable!

| continued on page 40|
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AMERICAN |, RANGE

RESIDENTIAL DISTRIBUTORS

SIERRA SELECT DISTRIBUTORS
CA, AZ, NV, HI
800.793.7334

www.sierraselect.com

LUWA

WA, OR, MT, ID, British Columbia
206.574.0770
www.luwadistributing.com

WYDOOL

IL, WI, 1A, IN, MN
847.528.1690
www.wydool.com

SIGNATURE MARKETING

ME, NH, RI, NJ, DE, VA, WV,
MD, VT, MA, NY, PA, OH
800.358.8886
www.smgltd.net

EMPIRE EQUIPMENT CO.

NG, SC, GA, FL, AL
800.878.3875
www.empire-equipment.com

AVIR APPLIANCE

Quebec
514.827.2304
www.avirappliance.com

For states not listed,
call 818-897-0808



http://www.sierraselect.com
http://www.luwadistributing.com
http://www.wydool.com
http://www.empire-equipment.com
http://www.avirappliance.com
http://www.americanrange.com
http://www.sierraselect.com
http://www.avirappliance.com
http://www.empire-equipment.com
http://www.wydool.com
http://www.luwadistributing.com
http://www.smgltd.net

¢
AMERICAN ) RANGE

PROFESSIONAL SERIES

Professional ranges available in
24", 30", 36", 48" & 60" sizes.

French-Door wall oven.

VISIT US AT K/BIS BOOTH #S6170

View our complete line of Innovative design products.

americanrange.com

818.897.0808 | 888.753.9898
24", 30", 36" & 48" sizes. M ADE I N U.S . A .

Sauté / Step-Up Range™ Available in



http://www.americanrange.com
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ROTH RECEIVES BEST AWARD

BRCAN

FOR MORE INFORMATION CONTACT
YOUR DISTRIBUTOR LISTED BELOW

HARTI'ORD, WI, March 5, 2008 — Roth Distributing, a leading distributor
in the luxury appliance market with six showrooms across the Midwestern and
Northwestern United States, was recently recognized for its accomplishments in
2007 with Best®, the Italian-influenced, high-end range hood line. In addition to
being treated to an awards dinner, the sales team at Roth Distributing received
a beautiful lead crystal “fountain and sphere” award, designed by Italian artist
Mario Cioni to reflect the elegance and sophistication of the Best line. Broan-
NuTone LLC and Roth Distributing representatives are pictured below. X

1

Pictured left to right: Scott Kirkendal, vice president, retail sales, Broan-NuTone LLC; John Thielen, president, Roth Distributing; Randy Spurlock,
vice president, sales & markefing, Roth Distributing; and Steve Swenerton, senior vice president, markefing & retail sales, Broar-NuTone LLC.

WESTYE EAST AWARDED

HARTIFORD, WI,, March 6,2008 — The Westye Group East, Roslyn Heights,
N.Y, the Best® distributor for Metro New York, was recently recognized for its
efforts with the Italian-influenced, high-end range hood line in 2007. In addi-
tion to being treated to an awards dinner, the sales team at Westye also received
a beautiful lead crystal “fountain and sphere” award designed by Italian artist
Mario Cioni to reflect the elegance and sophistication of the Best line. Broan-
NuTone LLC and Westye Group East representatives are pictured below. X

r

l . -
Pictured left to right: Peter Cort, field sales manager, Westye Group East; Fred Rogers, director of retail sales,

Broan-NuTone LLC; Jeff Moore, executive vice president, Westye Group East; Kevin McGauley, eastern regional
manager, Broan-NuTone LLC; and Frank Sorrentino, director of builder sales, Westye Group East.
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PURCELL-MURRAY COMPANY
CA, WESTERN NV
800.892.4040
www.purcellmurray.com

AMCO
OR, ID
503.659.2623

O’ROURKE SALES COMPANY
TX, IL, NE, 1A
800.800.8500

www.orourkesales.com

R&B WHOLESALE
NM, AZ
602.272-1200
www.rbdist.com

KIMBALL DISTRIBUTING
SOUTHERN ID
888.546.7984

www.kimballinc.com

EAGLE DISTRIBUTORS
MS, LA
800.659.5991
www.eagledistributors.com

JH FAGAN CO
MN, WI
800.242.0935
www.thefagancompany.com

TRI-STATE DISTRIBUTORS
WA, AK,
NORTHERN ID, MT
800. 488.0646
www.tristatedistributors.com

SERVCO HOME & APPLIANCE
HI
808.564.2430
www.servcoappliance.com

ALMO
MO, SOUTHERN IL
800.345.2566
www.almo.com

NORTHERN PLAINS DISTRIBUTING

ND, SD
701.293.6868

www.northernplainsdistributing.com

EHP DIRECT SOUTH
LA, MS
800.845.4555
www.ehpdirectsouth.com
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http://www.tristatedistributors.com
http://www.thefagancompany.com
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Her Choice...His € "Choice...Your Choice

£
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Broan provides you a complete offering of kitchen ventilation solutions to
meet all your customers’ needs. Chimney Hoods. Undercabinets. Downdrafts.
Islands. Power Packs and Accessories.

, @ %2 100]
And the service and-support to make it easy! HvI

©2008 Broan-NuTone LLC. Broan is a registered trademark of Broan-NuTone LLC.

BRCAN

To find out more call
1-800-558-1711 or visit broan.com



http://www.broan.com

ASSOCIATION NOTES

NILES’ FRANK STERNS TO SERVE ON PARA BOARD

PROMINENT INDUSTRY EXECUTIVE TO HELP SHAPE THE FUTURE OF
CONSUMER ELECTRONICS RETAILING

MIAMI, FLORIDA—Niles Audio Corporation, The First Name in Custom
Installation, today announced that Frank Sterns, the company’s president, has
been selected to serve on the Professional Audio/Video Retailers Association
(PARA) board. PARA is a membership division of the Consumer Electronics
Association (CEA) and represents over 250 professional audio, video, home
theater and custom electronics specialty dealers and installers. Members share a
common interest in continuing education, maintaining competitiveness, enhanc-
ing the marketplace and improving financial performance. Sterns’ vast experience
in marketing, sales and product development, along with his dedication to men-
toring colleagues and dealers will reinforce PARA's status as a vitally important
resource for its members. Throughout his 24-year career, Sterns has been an
active figure in the consumer electronics and custom installation industries, and
his participation in PARA reinforces his commitment to these disciplines.

“I look forward to working with PARA this year and hope to contribute to the
growth of our industry;” said Sterns. “PARA’s focus on education and informa-
tion sharing is an invaluable resource for dealers and installers. I have always
supported the effort to develop the skill sets of” our industry’s dealers as a way to
grow our industry.”

PARA helps members enhance their business skills through continued educa-
tion and fosters professional relationships with their suppliers in the manufac-
turing community. PARA has also been instrumental in raising awareness of
the audio-video dealer channel throughout the consumer electronics industry
and among consumers. The organization actively sponsors market research
initiatives that address the specific needs of the specialty dealer channel com-
munity and produces an annual management conference that brings education
and networking to dealers and vendor partners. PARA's initiatives range from
helping retailers looking to transition into audio and video sales, assisting dealers
wanting to grow their business and to supporting those building a showroom-
based business. =1

BERTAZZONI | continued from page 14 |

* Settings include traditional operation for gas cooking or a convection
oven

* Dehydration, and fan-only defrosting

* Wide-area infrared gas grill perfect for powerful searing and broiling
over a large surface area

* Triple-glaze door to ensure minimal heat loss and low-temperature
external surfaces

 Abundant storage below the oven and internal oven lights to supply ample
illumination at each cooking level

* Design-matched backsplashes and adjustable ventilator hoods with three
settings for extraction of unwanted steam and heat.
The Professional Series is also available in 24-, 30- and $6-inch models,

via an extensive distributor network throughout North America.

Suggested retail pricing begins at $4,999.
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HOME
APPLIANCES

ALMO SPECIALTY PRODUCTS

CT, DC, DE, GA, FL, MA,
MD, ME, NC, NH, NJ,
NY, PA, RI, VA, VT, SC

800.836.2522
www.almospecialty.com

LOUIS W. HOWAT & SON, INC.

AR, LA, MS, AL, TN
504.734.2102
www.lwhinc.com

EXCEL DISTRIBUTING

CA, NV, AZ, NM, UT, CO
707.762.3392
www.exceldist.com

AMIEL DISTRIBUTION, LTD

Eastern Canada
450.687.6311
www.amiel.ca

PACIFIC SPECIALTY BRANDS

Western Canada, AK, WA, OR, ID, MT

604.430.5253
www.pacificspecialtybrands.com

WYDOOL DISTRIBUTING, LLC
MN, WI, IL, IN, MI
630.786.4600
www.wydool.com



http://www.meadowcreeksales. justgoodbusiness.biz/
www.almospecialty.com
http://www.fciappliances.com
http://www.exceldist.com
http://www.amiel.ca
www.pacificspecialtybrands.com
http://www.fciappliances.com
www.almospecialty.com
www.lwhinc.com
http://www.exceldist.com
http://www.amiel.ca
www.pacificspecialtybrands.com
http://www.wydool.com
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HOME
APPLIANCES

| Exceptional Performance

m Exceptional Value

m Smart Design

Where style and function merge

Winners of the 2007
Gold ADEX Award
for outstanding design

FCI Home Appliances, LLC.
2340 S Arfington Heights Road, Suite 420 Arlington Heights, IL 60005 800 926 2032 info@fciappliances.com www.fciappliances.com
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http://www.fciappliances.com
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NARIT

NATIONAL ASSOCIATION OF
THE REMODELING INDUSTRY

NARI ANNOUNCES NATIONAL WINNERS OF
THE 2008 COTY AWARDS AND 2008 ACHIEVEMENT AWARDS

DES PLAINES, IL., March 17, 2008—The 2007 Evening of
Excellence™ capped a weeklong event for the National Associa-
tion of the Remodeling Industry (NARI) that also included its
Spring Board of” Directors Meeting;, held at the Hilton Baytront
Hotel in St. Petersburg, Florida, March 13-15, 2008.

The Evening of Excellence™, culminating with the
Contractor of the Year (COTY) Awards ceremony, is com-
monly regarded as the premier event of the year throughout the
remodeling industry. Held Saturday, March 15, 2008, the event
was attended by more than 300 of the industry’s elite and was
sponsored by the following NARI national member companies:
Platinum Sponsors—Ierguson Enterprises Inc., Stock Build-
ing Supply, Huntwood Industries and The Home Depot; Gold
Sponsors—GE Money, Lowe’s and Pella Corporation; Pewter
Sponsors—IMoen and 20-20 Technologies; Bronze Sponsor—
Hanley-Wood Remodeling Magazine; Contributing Sponsor—
Qualified Remodeler.

Contractorsfromsevenregions around the country nationwide
vie for the awards on an annual basis. Most projects submitted

for judging were an improvement or an addition to an exist-
ing structure, with the exception of one category, “Residential
Exterior Specialty” Otherwise, new construction projects were
not eligible. In addition, competing projects were completed
between July 1 of 2006 and November 30 of 2007 and were not
submitted in prior NARI National contests. An impartial panel
of judges, who are experts within the industry and associated
fields, selected winners based on each entrant’s “before and after”
photography and project description. Judging was based on
problem solving, functionality; aesthetics, craftsmanship, innova-
tion, degree of difliculty and entry presentation.

Twenty-seven national COTY winners were named at
this year’s ceremony. To be considered, a company must be a
NARI member in good standing. NARI members represent a
select group from the approximately 800,000 companies and
individuals in the US. identifying themselves as professional
remodelers.

The complete list of national COTY award winners for 2008
is as follows:

RESIDENTIAL KITCHEN

RESIDENTIAL BATH

UNDER $30,000
Region V South Central
Natalie Howe Design
Austin, Texas

RESIDENTIAL KITCHEN
$30,000 TO $60,000
Region | Northeast
Double D

Contractors, Inc.
Hicksville, N.Y.

RESIDENTIAL KITCHEN
$60,001 TO $100,000
Region Il North Central
Silent Rivers. Inc.

Clive, lowa

RESIDENTIAL KITCHEN
OVER $100,000
Region VI Northwest
Olsen Homes &
Renovations, LLC
Keizer, Ore.

RESIDENTIAL BATH
UNDER $30,000
Region Il North Central
E. Miller and
Associates, Inc.
Cedarburg, Wis.

$30,000 TO $60,000
Region Il North Central
New Spaces

Burnsville, Minn.

RESIDENTIAL BATH
OVER $60,000

Region V South Central
Capital Improvements
Allen, Texas

RESIDENTIAL INTERIOR
$100,000 AND UNDER
Region | Northeast
Newbridge
Construction Co.
Southborough, Mass.

RESIDENTIAL INTERIOR
OVER $100,000
Region Il North Central

G

et
oF

L4

cellen

ce

Hunoring the remodeling industry's best
RESIDENTIAL ADDITION  RESIDENTIAL EXTERIOR
UNDER $100,000 $100,000 AND OVER
Region Il Southeast Region Il Southeast
American Design and G"""Fk Corp.
Build Ltd., Bel Air, M. Sterling, Va.

RESIDENTIAL EXTERIOR

RESIDENTIAL ADDITION SPECIALTY
$100,000 TO $250,000 -

Region VIl Southwest
Artisan Remodeling, Inc.
Granite Bay, Calif.

RESIDENTIAL ADDITION

Region IV East Central
Neal’s Design and
Remodel

Cincinnati, Ohio

ENTIRE HOUSE

OVER $250,000

Region Il Southeast

The Design Studio Home Rebuilders, Inc.
Sioux Falls, S.D. Atlanta, Ga.
RESIDENTIAL INTERIOR  RESIDENTIAL EXTERIOR

SPECIALTY

Region Il Southeast
Handcrafted
Homes, Inc.
Rosewell, Ga.
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UNDER $100,000
Region Il Southeast
Knight Construction
Design, Inc.
Chanhassen, Minn.

UNDER $250,000
Region VI Northwest
Neil Kelly
Design/Build
Remodeling
Portland, Ore.

ENTIRE HOUSE
$250,000

TO $500,000
Region Il Southeast
TriplePoint

Construction, LLC
Gulfport, Fla.

ENTIRE HOUSE
$500,001

TO $1,000,000

Region Il North Central
B & E General
Contractors, Inc.
Glendale, Wis.

ENTIRE HOUSE

OVER $1,000,000
Region Il Southeast
Glass Construction, Inc.
Washington, D.C.

RESIDENTIAL
HISTORICAL
RENOVATION/
RESTORATION

Region | Northeast
Gemmi Construction Inc.
with feam member

Wes Carver Electrical
Contracting, Inc.
Doylestown, Pa.

RESIDENTIAL
UNIVERSAL DESIGN
Region Il Southeast
HammerSmith, Inc.
Decatur, Ga.

COMMERCIAL INTERIOR
Region Il North Central
The Design Studio

Sioux Falls, S.D.

COMMERCIAL
EXTERIOR

Region 1V East Central
Murphy Home
Improvement
Cincinnati, Ohio

COMMERCIAL
SPECIALTY

Region VIl Southwest
Teevan Restoration
San Francisco, Calif.

HOME THEATER &
MEDIA ROOMS UNDER
$150,000

Region | Northeast
Media Rooms, Inc.
West Chester, Pa.

HOME THEATER &
MEDIA ROOMS
$150,000 AND OVER
Region | Northeast
Brett King

Builder Contractor, Inc.
Quakertown, Pa.



http://www.NARI.org

The difference between creating a house they’ll want to
come home to and one they’ll never want to leave.

The Electrolux ICON™ series of appliances can help turn a house into a home, a kitchen into a living room. That’s because
each appliance has been designed for optimal performance and aesthetic detail: racks move with the touch of a finger,
cooking surfaces are unobtrusive and clean easily, touch panels disappear, and refrigerators and dishwashers work quietly.

Available in a bold Professional Series and a graceful Designer Series, Electrolux ICON™ appliances can help you create
kitchens people will never want to leave.

For more than 70 years Electrolux appliances have graced the kitchens of fine European homes and restaurants. Now they

are available in the United States. To speak with a representative, call 800.365.1365. For more information, or to view the
Electrolux ICON™ series on the web, visit electroluxusa.com.

K Electrolux | ICON™

Designed for the well-lived home.



http://www.electroluxusa.com/
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THE NKBA APPROVES NEW POSITIONING STATEMENT
ON TITLE AND PRACTICE ACTS

HACKRETTSTOWN, NJ (March 18, 2008)—The

National Kitchen & Bath Association (NKBA) is pleased to
announce the approval of a new positioning statement on
interior design licensing legislation. As the leading trade
and professional organization in the kitchen and bath indus-
try, the NKBA is committed to educating members and the
public at large of  the importance of retaining a professional
designer's services when contemplating kitchen and/or
bath projects.

Title Acts regulate the use of " titles, such as Certified Inte-

rior Designer. This legislation does not prohibit the actual
practice of interior design; it restricts the use of regulated
titles. Practice Acts prohibit any work defined as interior
design unless the person is licensed.

The NKBA has formally adopted a position to oppose

Title and/or Practice Acts in general and specifically for
the following reasons:

Interior design Title and Practice Act legislation is not
being advocated by the public through consumer advo-
cacy groups, the offices of attorneys general or divisions
of consumer affairs, but rather by a small segment of the
interior design community in an effort to limit who may
perform design services in competition with them.
There has been no demonstration of harm to the "public
health, safety or welfare" to warrant increased govern-
mental regulation of a profession which has operated
without such interference for many years. Since 1988,
six state agencies have examined the need for titling
and/or licensing laws for interior designers; all found no
benefit to the public, concluding that consumers already
possessed the means to make informed decisions about
interior designers and their services.

Existing state and local laws and codes already afford the

consumer with protection against unqualified persons per-
forming construction and remodeling in the home. Building
inspectors, code enforcement officials, licensed electricians,
licensed plumbers and others all have a role in verifying
that work performed by contractors meets the code and
safety requirements enacted to protect the public.

* The NKBA believes that the consumer should be given
a choice when retaining the services of" a design profes-
sional. NKBA members wish to compete on the merits
of their work and abilities through their portfolios, refer-
ences, design competitions, certification and continuing
education. The Association does not support efforts to
limit freedom of choice among consumers by dictating
whom they can and cannot hire to perform design work,
with an increased cost to the consumer, which is always
the result when competition is restricted.

* Regulatory enforcement of a new law does not always
accurately reflect the intent of the law. Agencies charged
with creating and administering the rules and procedures
to approve applicants for licensure often have no state
oversight and frequently interpret their requirements in
the most restrictive way imaginable in an effort to limit
those who may perform interior design services and com-
pete for their work. The result is costly litigation and an
uncertain outcome.

The NKBA has partnered with various other trade and
professional organizations such as the American Institute
of Architects, the Interior Design Society and retail asso-
ciations to oppose interior design licensing throughout
the country. For more information, please visit www.
capwiz.com/nkba or contact Edward S. Nagorsky, NKBA
General Counsel and Director of Legislative Affairs, at
(800) THE-NKBA x4863.

NATIONWIDE AWARDED | continued from page 10 |

This November, the EPA will increase ENERGY
STAR qualifications and standards for televisions.
Models that meet the new ENERGY STAR quali-
fications will use up to 30% less energy than those
without an ENERGY STAR label. Nationwide will
continue to support these new initiatives. NMG views
their partnership with ENERGY STAR as a win-win
situation for manufacturing vendors, member dealers,
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consumers and the environment.

Nationwide Marketing Group has a combined $11
billion in annual sales with 2,800 members and more
than 7,500 storefronts in the United State. NMG
ofters a unique portfolio of services designed to sup-
port its members and strengthen their position in
the marketplace. Visit www.nationwidegroup.org to
learn more. 4


www.NKBA.org
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Modern-Aire combines craftsmanship with
cutting edge technology for a ventilation system
guaranteed to meet your every expectation.

- G -

Modern-Aire Ventilating is proud to announce

Luxury Products, LLC

is now representing Modern-Aire Ventilating in Northern California
800.977.1595 Email: info@luxuryproductslic.com

818.765.9870 | 866.731.2007 | Fax:818.765.4916 | www.modernaire.com
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PCBC 2008 UNVEILS CONFERENCE
PROGRAM AND SPEAKERS

C B PROMINENT EXPERTS TO ADDRESS BUSINESS
OPPORTUNITIES IN HOMEBUILDING MARKET
PCBC, the largest West Coast builders’
tradeshow, today announced its preliminary
conference program, which already includes
more than 45 educational programs and key-
notes led by inspiring thought-leaders and prominent industry experts.
“We have a history of bringing in great speakers who have arrived or
are on the cusp of national and global prominence. This year’s PCBC
demonstrates our commitment to offering speakers and solutions focused
on helping homebuilders succeed despite today’s tough market condi-
tions and help prepare to capitalize on tomorrow’s opportunities when
the upswing arrives,” said Kent Aden, a San Diego-area developer and
this year’s PCBC Chair. “PCBC brings together the best thinking, cre-
ativity and innovation in the industry to benefit our exhibitors and the
homebuilding community.”

00

PCBC PROGRAM SESSION HIGHLIGHTS

The main conference programs are broken into six areas, including
Business Strategy and Leadership; Construction and Operations; Prod-
uct and Neighborhood Design; Green Building; Sales and Marketing; and
Land Acquisition, Development and Entitlement. For a complete list of
conference programs, visit: http://www.pcbc.com/main.aspxPwebsiteid
=07PCBC&mainsectionid=2&pageid=357.

KEYNOTE SPEAKERS

As in the past, PCBC this year will feature a distinguished group of
diverse guest speakers, including:

Carly Fiorina, former chairman and CEO of Hewlett-Packard, stra-
tegic advisor to government, business and nonprofit organizations and
author of the international bestselling memoir, Tough Choices, will talk
about how she repeatedly defied the odds and blazed new trails, while
doubling revenue and achieving the highest rate of innovation in com-
pany history.

Todd Buchholz, former White House director of economic policy,
former managing director of the Tiger hedge fund, and award-winning
economics teacher at Harvard University, will share his business strategy
outlook based on the current global economy.

Malcolm Gladwell, named one of the 100 Most Influential People by
Time Magazine and author of two New York Times bestsellers, has a gift
for interpreting groundbreaking research and applying it to business in a
way that prompts a change in perspective.

Gary Hamel, hailed by The Economist as “the world’s reigning strat-
egy guru,” will reveal how unconventional management practices gener-
ate breakthrough results, and describe the steps companies can take to
implement these principles.

J. Walker Smith, president of Yankelovich, a leading research firm,

| continued on page 46|
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Thermador

FOR MORE INFORMATION ON
THERMADOR PRODUCTS, PLEASE
CALL THE FOLLOWING:

PURCELL MURRAY COMPANY, INC.

CA, Northern NV
800.892.4040
www.purcellmurray.com

ECHELON HOME PRODUCTS

WA, AK OR
ID, MT, WY
888.318.8228
www.echelonhomeproducts.com

RADIO DISTRIBUTING CO.

M
313.295.4500
www.rdc-radio.com

SERVCO HOME AND
APPLIANCE DISTRIBUTION

HI
808.564.2430
www.servcoappliance.com

ALL OTHER STATES PLEASE CALL:

THERMADOR

800.735.4328
www.thermador.com
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THE BEAUTY OF POWER

© 2008 BSH Home Appliances

THE FIRST BUILT-IN OVEN WITH TRUE PROFESSIONAL PERFORMANCE.

Power can be a beautiful thing, especially when that power elevates your luxury kitchen projects to new heights of sophistication.
The capabilities of the new Professional Series ovens let you bring your customer’s dream kitchen to life. And its seven unique
configurations, including Thermador's exclusive triple-combination oven, give you the flexibility to create kitchens that will satisfy

even the most demanding clientele. Thermador—empowering the cooking enthusiast for 75 years.

WWW.THERMADOR.COM 1-800-735-4328 Thermallurﬁ _/7111 _/‘"jnml'ican con™
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PRODUCT HIGHLIGHT

METALLO ARTS TO UNVEIL ULTRA-CUSTOM PRODUCTS BEYOND BELIEF AT K/BIS 2008

GLENVILLE, PA: January 28, 2008—Metallo Arts,
now one year old and exceeding all expectations, will be
debuting several new designs of our classic range hoods
as well as quite a few of our fine art-driven works of
art at the 2008 Kitchen and Bath Industry Show (K/
BIS). Metallo Arts first introduced its product line at K/
BIS 2007, where we showed the appliance industry that
true customization can be achieved in a production scale,
offering online design tools with over 2.5 million options
before charging for custom work.

Metallo Arts was founded in 2006 as the collaboration
of entrepreneur Sheldon Gruber and fine artist Chris-
topher Plummer. Successful businessmen in their own
rights, they combine years of business experience with an
artistic approach to range hood design to offer a product
unlike any other. We are unique in the field that we are
truly a company of artists, bringing our diverse artistic
backgrounds to bear on every project we take on.

More works of art than kitchen appliances, our high
concept range hoods are produced using ornamental

pressed metal that is hand painted in our classic finishes.
As a company that stands behind its products, we offer
a lifetime guarantee on all of our workmanship. We ini-
tially anticipated sales of 300 units per year, and we are
now looking at completing well over 1200 range hoods
and placement in over 200 kitchen design showrooms.

We will be debuting several new hood styles at K/
BIS, including two of the most expensive production
range hoods ever manufactured: a hood inspired by
Andy Warhol’s Pop Art Campbells soup can series, and
a hood taken directly from the ‘57 Chevy Bel Air. We
will also be showing our new Kitchens by Metallo line
of cabinetry and appliances, which will hit the market
by the end of' 200s.

Proud of our achievements, we are looking to the
tuture and plan to show the industry how artistic inspi-
ration, design excellence, and client satisfaction can
build a company.

Visit our K/BIS booth, number N8758, and be
amazed!

Visit our hooth

8759

at K/BIS 2008!
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Tue ArT oF KiTcHEN VENTILATION

AlAlA I/AAJ

4685 Shaffers Church Road < Glenville, PA 17329
phone (717) 739-1088 « fax (717) 739-1088

metalloarts.com
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DPD distributes mid- to high-end kitchen and bath fixtures
* Thousands of SKUs ready to ship
* Online access 24/7 - place orders, check stock, great specials

ECORATIVE
LUMBING
ISTRIBUTORS

Your source ﬁ»’ decorative !z;{&wnbug products.
(800) 660-4690 » www.dpdonline.com

* Extra 2% online discount
» Knowledgeable & helpful staff
Call TODAY to open your DPD Account!
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Amarketing group

PRIMETIME! BY NATIONWIDE CONTINUES TO BREAK ATTENDANCE RECORDS

On March 2-5, 2008 over 3,500 people attended Prime-
Time! at the Hilton Anatole Hotel in Dallas, Texas.
While other industry organizations such as CES and
Home Builder Show were struggling to meet attendance
quotas, Nationwide PrimeTime!, a vendor exhibition
and buying show for member dealers and vendors of
appliance, electronics and furniture, increased their
attendance by 17 % from last year’s event.

Speakers Dr. Nido R. Qubein opened the PrimeTime!
Kickoff on Sunday night with a motivational speech. Dr.
Qubein, president of High Point University, spoke about
the importance of thinking out of the box in today’s
business climate. Inspirational painter, Michael Israel,
astounded  the  audience
with his interpretation of
the statue of liberty, a New
York firefighter and a special
painting of the Nationwide
Marketing Group logo. By
the end of the night, the
audience was on their feet,
some were in tears and many
ready to start taking advan-
tage of what PrimeTime! had
to offer.

The next morning, over
1,800 member dealers partic-
ipated in 12 on-site training
courses through PrimeTime!
University. Time is Money
and Explode Your Sales were two of the courses oftered
at the event. Other members attended group meetings
and lectures by well-known industry veterans such as
Bud Gates, Master Franchiser for Easy Home. Members
also took advantage of PrimeTime! Cash Back Now
exclusive show savings. Participating vendors offered
millions of dollars off merchandise purchased on the
exhibition floor and members received checks totaling
their savings at the event.

New technology and partnerships were introduced and
used at PrimeTime! For the first time, CONTACT PLUS
chips, a new contact management and lead retrieval pro-
gram, were placed on nametags worn by members and
vendors during the conference to count attendance.

Nationwide announced the addition of Samsung Elec-
tronics to its vendor partners. “We are very pleased to
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welcome Samsung Electronics, the number one ranked
brand in LCDs, to the large assortment of electronics
brands Nationwide Members have access to,” says Rob-
ert Weisner, Executive Vice President of Merchandising
and Member Services. Now members have access to over
40 fulfillment warehouses with a 48 hour delivery time
guarantee on power brands such as Toshiba, LG, Mit-
subishi, Pioneer, Hitachi, Sharp, JVC, RCA, Samsung and
Panasonic Pro. Hitachi displayed their 1.5” Ultra Thin
HDTYV on the showroom floor. While, the Nationwide
Design Center showcased their Video Kiosk, a multipur-
pose display with Virtual Greeter. According to Albert
Turick of Nationwide Design Center, in the near future
innovations in MemberNet TV
will soon make it possible to run
customized commercials and
messages on the Video Kiosks
in every department within our
8,000 storefronts.

Nationwide hosted a member
and vendor dinner at the famous
Gilley’s Dallas. Many enjoyed
networking over a Texas style
BBQ, bull riding and two step-
ping on the dance floor. At the
PrimeTime! closing reception,
prizes were given away includ-
ing a 2008 Ford I-150 truck.

The next PrimeTime! will be
held at Mandalay Bay in Las
Vegas on August 17-20, 2008. Visit www.nationwide-
group.org to learn more.

ABOUT NATIONWIDE MARKETING GROUP

Nationwide Marketing Group (NMG), headquartered
in Winston-Salem, NC, is the nation’s largest buying and
marketing organization for independent appliance, elec-
tronics, and furniture dealers. Larger than all competing
groups combined, NMG has approximately 2,800 mem-
bers throughout the United States —independent dealers
with more than 8,000 storefronts and a combined $11
billion in annual sales. Nationwide Marketing Group,
the parent organization of RentDirect-Nationwide and
Specialty Electronics-Nationwide, offers a unique port-
folio of services designed to support its members and
strengthen their position in the marketplace. X
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NATIONAL KITCHEN & BATH ASSOCIATION SEES
BRIGHT FORECAST FOR MEMBERSHIP GROWTH AND REMODELING

EXECUTIVE COMMITTEE USHERS IN MANAGEMENT CHANGE AT ASSOCIATION’S HEADQUARTERS

HACKETTSTOWN, NJ. (March 11, 2008)—Despite a
volatile economy, the nation’s largest professional association
focused exclusively on kitchens and bathrooms concluded its
annual planning meeting in Albuquerque, N.M. predicting a
brighter outlook than expected for 2008.

“I am very pleased to announce that we are continuing
to enjoy steady growth in membership this year,” said
Sara Ann Busby, 2008 President of the National Kitchen
& Bath Association (NKBA). “An increase in membership is
a positive indicator of the NKBA's strength in the profes-
sional education and other benefits we offer to our more
than 41,000 members.”

Ms. Busby noted that recently released findings of a study
of more than 3,000 homeowners and industry professionals
conducted by Kitchen + Bath Business (K+BB) magazine point
to modest growth in kitchen and bath remodeling in 2008.
“Although new housing starts are predicted to be flat at best, in
some areas of the country, we expect to see some growth,” said
Ms. Busby. “The study shows while the overall outlook is flat,
certain geographic pockets are likely to see some expansion in
new construction.”

The annual planning meeting included NKBA member vol-
unteers from around the country. Ms. Busby said the tone they
expressed was upbeat and optimistic. “It was truly gratifying
to hear favorable reports about the number of new remodeling

projects in particular,” she said. “I was pleased to hear the
volunteers’ predictions of growth and their positive outlook
for the second and third quarters.”

Anticipation about the NKBA's 2008 Kitchen/Bath Industry
Show & Conference (K/BIS®) is continuing to mount as the
April 10 - 13 event at Chicago’s McCormick Place draws near.
Attendee registrations are continuing at the same pace has they
have for the past two years. Also, more than 900 exhibitors are
scheduled to participate in the world’s largest annual event for
professionals in the kitchen and bath industry:.

To continue to foster expansion of the Association, Michael
P. Kelly, the NKBA's Chiet Executive Officer, has stepped
down. “We are grateful for Mike Kelly’s contributions to the
NKBA and we wish him the best of success in the future,”
said Ms. Busby. She noted that the Executive Committee is
actively searching for a qualified replacement for Mr. Kelly.
She said the Association does not anticipate further manage-
ment changes at this time.

Readers interested in learning more about the National
Kitchen & Bath Association are encouraged to visit www.
nkba.org.

For complete descriptions of events and speakers at the
2008 Kitchen/Bath Industry Show & Conference held at
Chicago’s McCormick Place from April 10-13, please visit
www.kbis.com. [

CHRISTINE TODD WHITMAN TO ADDRESS K/BIS® ATTENDEES AS OPENING KEYNOTE SPEAKER

The National Kitchen & Bath Association is proud to
announce Christine Todd Whitman as the Opening Key-
note speaker for the 2008 Kitchen/Bath Industry Show &
Conference. Whitman, who has a strong environmental
background, will address attendees regarding sustainabil-
ity and the effects it has on the kitchen and bath, housing
and shelter industries in a global community. She'll also
touch on the challenges she faced to help create such an
important movement both politically and economically.

Christine Todd Whitman was elected as New Jersey's
50th Governor in November, 1993 and was appointed by
current President, George W. Bush, as Administrator of
the US. Environmental Protection Agency in January,
2001. As Governor of New Jersey, Whitman developed
a strong environmental record. Under her environmental
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leadership, New Jersey's air became significantly cleaner.

The state's waterways, coasts and ocean waters also
became significantly cleaner. Beach closings reached a
record low and the state earned recognition by the Natu-
ral Resources Defense Council for instituting the most
comprehensive beach monitoring system in the nation.
‘Whitman won voter approval for a plan to break a long-
standing impasse over dredging the state's ports that is
both environmentally acceptable and economical. She
established a new watershed management program. New
Jersey now leads the nation in opening shellfish beds for
harvesting.

Whitman's keynote address will be Friday, April 11th at
8:00 a.m. in Arie Crown Theater in Lakeside Center. The
presentation is open to all K/BIS attendees. 1


www.NKBA.org

NKBA EDUCATION:

Great talent is recognized and remembered because it has left its mark. At the National Kitchen & o
Bath Association, we brmg our members the opportunity to leave their own mark. Our education ,
courses are the industry's gold-standard and cover topics from design to business management,
all \a||ore<:| to help you becomL a name in your own time. Contact us today for more information

The Kitchen & Bath Professionals
on course offerings and schedules.

www.nkba.org 800-THE-NKBA E’l/ ENROLL TODAY



www.NKBA.org

ALMO EXPANDS SPECIALTY APPLIANCE DIVISION
WITH NEW WEST COAST DISTRIBUTION CENTER

NEW LOS ANGELES AREA LUXURY APPLIANCE DISTRIBUTION CENTER
INCREASES ALMO’S SERVICE LEVEL IN THE SOUTHWEST UNITED STATES

Philadelphia, PA, March 13, 2008—America’s leading independent appliance
& electronics distributor today announced the opening of a new West Coast
Distribution Center focused solely on the luxury appliance brands offered by the
company’s specialty appliance division. Located in the Los Angeles area, this new
tacility will support the Liebherr product line throughout the Southwest region.

“We continue to see tremendous success and growth in the luxury appli-
ance market with Liebherr which has been our flagship luxury appliance line.
Liebherr’s European styling and green technology are in demand for the US.
gourmet kitchen.” stated Warren Chaiken, Almo President and COO. “With the
recent addition of the 86” model and increased market demand, this new distri-
bution center will ensure that we maintain our service standards throughout the
Southwest region.”

Liebherr recently introduced a 36" I'rench door refrigerator designed
specifically to fit standard U.S. kitchen dimensions. Additional 36” models will
be debuted at KBIS in Chicago, April 11-13th at McCormick Place Convention
Center. See the Liebherr products by visiting booth #N9417. X

INNOVATIVE DESIGN | continued from page 18 |

LARGEST OVEN CAVITY IN [TS CLASS!

At 5.6 cu ft, American Range’s oven cavity is the largest currently available
in its respective class. The technology and design is taken from our commercial
baking ovens, which are currently utilized in acclaimed kitchens as Ruth’s Chris
Steakhouse, Iraiche, Los Angles, IFlama NYC and Grayz NYC. The vast oven
cavity design is able to accommodate (2) 40-pound turkeys at once. The amazingly
large oven cavity will make quick work of the largest dinner party entrées.

COMMERCIAL GRADE GAS BROILER BURNER

Our Sauté / Step-up ranges include our commercial grade Banquet™ Broiler
Burner. Constructed with Inconel® (a super alloy developed to withstand high
heat and abuse), the 15,500 BT'U infrared broiler burner delivers broiling tem-
peratures of 1,500°F; perfect for searing steak and fish. This respective burner is
utilized in our commercial products.

The Inconel® Banquet Broiler Infrared Burner offers unparallel durability
and broiling efficiency. Inconel® double-layer stainless steel mesh generates
1,500°F cooking temperatures; perfect for searing steaks and fish. Our broiler
technology has been tested and perfected in a commercial environment. This
robust technology is now available for the home. (Model #s ARR-36-3-3HB,
ARR-30-2-2HB and ARR-24-2-2HB)

For more information, visit www.americanrange.com or contact the following American
Range representative:

Christopher Thompson —Vice President and General Manager
cthompson@americanrangecom / Cell # 714 414-6789 / Fax # 818- 897-1670 X1
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LIEBHERR

WWW.LIEBHERR-APPLIANCES.COM

ALMO SPECIALTY PRODUCTS

AZ, CA, CT, DE, DG, FL, GA, I, IN, 1A,
KS, KY, ME, MD, MA, MN, MO,
NV, NH,NJ, NY, NC, ND, OH, PA,

RI, SC, SD, VT, VA, WV, WY
800.836.2522
www.almospecialty.com

PACIFIC SPECIALTY BRANDS

BC,AB,SK,MB
604.430.5253
www.pacificspecialtybrands.com

TRI STATE DISTRIBUTORS

AK, CO, HI, ID, MT, OR, WA, WY, UT
800.488.0646
www.tristatedistributors.com

PARAGON

AL, AR, LA, MI, NM, OK, TN, TX
800.683.4745
www.paragondistributing.com
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www.paragondistributing.com
http://www.liebherr-appliances.com
www.almospecialty.com
www.pacificspecialtybrands.com
http://www.tristatedistributors.com
www.paragondistributing.com

Reinventing the 36" refrigerator

This is what happens when you leave Liebherr engineers and designers alone in a room with a fridge. Leading design
and innovation now exists in the 36" size category with the introduction of the new 2062 Series of high performance
refrigerators available in freestanding and integrated models,

Unigue LED light columns and LED drawer lights illuminate 20 cubic feet of storage capacity. The dual refrigeration system,
with two separate variable speed compressors, provides superior and consistent cooling in the most energy efficient
manner possible. And the eloguent French doors coupled with double freezer drawers make it a kitchen showpiece.

HC 2602 fully integrated model shown.

Visit us at K/BIS — Booth N9417
vv‘w‘wg\iebherr—appliances.com _lIEBHE“
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THE WESTYE GROUP MIDWEST REVEALS 2007 /2008

KITCHEN DESIGN CONTEST REGIONAL WINNERS
AREA’S TOP DESIGNERS HONORED AT LOCAL EVENT

GLENDALE HEIGHTS, Ill. (February 20, 2008) — The Westye Group-
Midwest, LLC. recently announced regional winners of the prestigious
Sub-Zero/Wolf' 2007/2008 Kitchen Design Contest. Every two years,
Sub-Zero Ireezer Company, the leading manufacturer of residential
refrigeration, and Wolf Appliance Company, a leading manufacturer of
professional cooking instruments, invite interior designers, architects,
builders, and specifiers to showcase their best work in and outside the home
using these luxury appliances.

The announcement took place at a celebration event on February 13 at
The Westye Group-Midwest Living Kitchen Showroom. The evening
featured a violin trio who greeted guests as they entered, while Sub-Zero
and Wolf Professional Chefs Pete Trusiak and Joel Chesebro enthralled
all with their delectable cooking. A hand-carved ice sculpture and flowing
chocolate fountain married the elegance of evening to honor the presti-
gious designers.

“We are privileged to honor such a talented group who utilize our prod-
ucts in their exceptional designs,” said Dan Heyn, President of the Westye
Group-Midwest. “Sub-Zero and Wolf not only exceed in performance, but
also as this contest demonstrates, these products offer flexibility for designers
to let their talents shine.”

THE MIDWEST REGIONAL WINNERS INCLUDE:

e James Fraerman of Fraerman Associates Architecture
 Jennifer Nowak of Colleen Horner Kitchen, Bath Tile & Stone, Inc.,
* Jean Stoffer of Jean Stoffer Design
* Robert Neylan of Robert J. Neylan Architects, Ltd.,
* Lesley Hayman Sager of Architectural Building Arts,
* Doug Durbin of NuHaus

This year’s Sub-Zero/Wolf Kitchen Design contest received hundreds
of entries from the Midwest region (Illinois, Indiana, Wisconsin, Iowa, and
western Michigan). The contest entry is free and the rules are simple: all
designs and construction needed to be completed within the timeframe of
January 1, 2006 to December 31, 2007. The contest categories include: Best
use of Sub-Zero and Wolf' in the Kitchen, Best use of Integrated refrigera-
tion (700 series) outside the kitchen, Best use of wine storage (400 series) in
a unique location, Best use of Sub-Zero and/or Wolf" in an outdoor kitchen,
Best dealer showroom, Best International and Best Student category. Recog-
nized leaders in the design community performed as judges for the contest.
Each judge represented a section of the design and architecture field.

The first place winners received an all-expense-paid trip for two to the
Hyatt Regency Scottsdale Resort and Spa at Gainey Ranch for an excit-
ing three-day celebration March 27-20, 2008, while the 2nd place winner
received an undercounter wine storage unit and the 3rd place winner
received a weekend for two at the Park Hyatt-Chicago gift certificate. Com-
bined throughout each region, the contest will grant the winners more than

$110,000 worth of prizes. | continued on page 46|
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LIOLF

FOR MORE INFORMATION
CONTACT YOUR
SUB-ZERO / WOLF

DISTRIBUTOR

BRADLEE DISTRIBUTORS

Seattle, WA
206.284.8400
Tigard, OR
503.968.1793
www.bradlee.net

ROTH DISTRIBUTING COMPANY

Denver-Salt Lake City
Boise-Minneapolis
Kansas City-St. Louis
800.821.6374
www.rothdistributing.com

THE WESTYE GROUP SOUTHWEST

Arizona-Southern Nevada
New Mexico-El Paso, Texas
480.921.0900
www.subzerowolfsouthwest.com

THE WESTYE GROUP MIDWEST

lllinois-lowa
Wisconsin-Upper Michigan

630.872.5100
www.thewestyegroup.com

THE WESTYE GROUP WEST

Southern California
323-770-3610
www.subzerowolf.com
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www.bradlee.net
http://www.rothdistributing.com
http://www.subzerowolfsouthwest.com
http://www.thewestyegroup.com
http://www.subzerowolf.com

ENEMIES s WINE

Number 1 in a Series

Bane of fine vintages, banished by Sub-Zero.

Yes, even wine has its enemies. But not to fear. Sub-Zero wine storage units are
specifically designed to protect it from harmful conditions. Like heat, for example.
Two independent storage zones, sealed and digitally controlled, maintain the

perfect temperature and ideal humidity. Because in the end, nothing should ever

come between you and the perfect glass of wine. To learn more about wine,

Model 424FS, one of six . . . .
wine storage models. and how best to combat its enemies, visit subzerowine.com. SUB-ZERO

For more information or to become a Subzero/Wolf dealer,
contact your local distributor

ey | LYOLF
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ASSOCIATION NOTES

ORI o eants sooa D
NARMS. ... ..o

I NTERNATIONAL

spike in web based activity at wwwnarms.
com is giving NARMS International evidence of exceptional post-holiday job
recruitment activity. The trade association utilizes a combination of JobBank,
The Recruiter and Career Connection as web tools to meet company member
and non-member recruitment and individual job seeker needs in the retail
services industry.

Web-search visits to NARMS’ JobBank totaled some 618,670 in January, up
from a solid monthly average in 2007 in excess of 266,000. For the calendar
year in 2007, JobBank searches totaled 3,196,484 at the retail services recruit-
ment activity site.

“Jobs are there and job seekers seem to be there as well,” notes Dan Borschke,
NARMS CEO/President. “The JobBank continues as a vital connection
between companies with open field positions in the retail services industry and
personnel seeking employment. January’s traffic pattern at well over twice the
monthly average last year continues the pattern of people seeking work during
the post-holiday season.”

Member companies of NARMS International invest $80 per listing for a
30-day posting of jobs with non-member companies able to use the service at
a $150 per listing fee in NARMS JobBank.

The JobBank features field positions; while NARMS also offers a special list-
ing of non-in store positions within the professional merchandising service
industry in The Career Connection which also offers 30-day listings on a fee
schedule. JobBank searches have grown ten fold since NARMS began its web-
based recruiting functions in August, 2001.

“Yesterday, some 96,783 job opportunities were posted to reps registered
in The Recruiter,” notes Borschke. More than 140,000 rep profiles now exist
at The Recruiter in a searchable database of field personnel who perform
merchandising and marketing projects at retail.

NARMS member companies are further encouraged to utilize “expanded
listing” opportunities that offer both recruiting and marketing features.
Member participants gain unlimited search capability within The Recruiter
while the marketing advantage results from direct linkage to their company
website with a “bridge page” that contains a company profile and logo along
with key contact information.

ABOUT NARMS

NARMS is actively involved in providing our members with quality educa-
tion, research, networking, and member programs. NARMS is an association of
people helping people.

Conceived in 1995 by five individuals with vision and leadership, the National
Association for Merchandising Services (NARMS) was formally organized in
1996 with 40 merchandising service company (MSO) members. The association
is headquartered in Stevens Point, Wisconsin. Our official website, www.narms.
com was launched in August 1996.

The Recruiter debuted in 2002 providing members two recruitment areas
on the NARMS website; The Recruiter and the JobBank. The Recruiter is a

searchable database of field reps available for work. | continued on page 54|
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northland

FOR MORE INFORMATION CONTACT
YOUR DISTRIBUTOR LISTED BELOW

CHOICE BRANDS, INC.
OH, PA, VA, IN,KY, MD, MI, TN
800.330.5566
www.choicebrands.com

DYNAMIC DISTRIBUTORS
FL
800.329.5313

FELIX STORCH INC
CT, ME, VT, MA, NH, NJ, RI, NY,
718.893.3900

INTEGRATED APPLIANCES LTD.
Canada
416.646.2500
wwwe@integratedappliances.ca

LUWA DISTRIBUTING
OR, AK, WA, ID
206.574.0770
www.luwadistributing.com

MEADOW CREEK SALES CORP.
CO, WY, UT, MT, ID
800.777.6702
www.meadowcreeksales.com

MILESTONE DISTRIBUTORS
OK, TX, AR, LA, MS, W. TN
713.937.3200
www.milestonedist.com

NOBLE DISTRIBUTORS
AZ, NM, TX, NV
480.968.4780
www.nobledistributors.com

O’ROURKE SALES COMPANY

WI, MN, KS, MO, NE, IA, ND, SD, IN, Mi, IL

800.277.7602
www.orourkesales.com

O'ROURKE SALES COMPANY
GA, AL, NG, SC, FL (Pan Handle)
800.282.5282
www.orourkesales.com

UNITED PRODUCTS DISTRIBUTORS

DE, DC, VI, MD
800.637.9730
www.updinc.com

VAH MARKETING
CA, NV
714.523.1511
www.vahmarketing.com
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http://www.milestonedist.com
http://www.nobledistributors.com

Your clients expect value, performance and choice. Deliver
all three with Northland column refrigerators and freezers.
Northland offers more choices, more capacity and more
featuresin construction than competing models. And, it's easy
to find the right fit, no matter how large or small the kitchen
design. With widths of 18, 24, 30 and 36 inches, Northland offers
the widest selection in both refrigerator and freezer columns.

© Northland 2008

Value also comes from making the most of every inch of kitchen
space, and Northland delivers here, too. Northland refrigerators
and freezers have up fo 20% more storage capacity than
competitive models with the same footprint.

To learn more about how Northland can add value to your
designs, visit our web site at www.northlandnka.com or call
our customer care team at 800- 223-3900.

Beautifully Simple, Simply Beautiful

northland

An AGA Company



http://www.northlandnka.net

PCBC | continued from page 28 |

will share research and insights about what consumers are willing to pay
more for in a marketplace where value is rapidly shifting and evolving.

Andrew Zolli, founder of Z + Partners, a leading think tank that helps
organizations understand emerging futures, invent breakthrough ideas,
position for new opportunities, and design innovations, will discuss the
trends of technology, sustainability and global society that are shaping
the future.

Tom Peters, credited with launching the business management
industry, and best-known for co-writing the classic book, In Search of
Excellence, will address how to solve business problems and empower
decision-makers at multiple levels of a company.

For a complete list of confirmed speakers and bios, please visit:
http://www.pcbc.com/main.aspx?websiteid=07PCBC&mainsectionid
=2&pageid=381.

ABOUT PCBC

PCBC is the largest regional builders’ show in the nation with atten-
dance of nearly 30,000. Held annually at the Moscone Center in San
Francisco, PCBC features an extensive display of product innovations
from more than 600 of the industry’s leading manufacturers and suppli-
ers and a four-day educational conference with more than 60 keynotes,
seminars and workshops in fields ranging from business strategies to
marketing to product design to applied technology. PCBC 2008 will be
held June 24-27 and registration is now under way. For more information,
visit www.pcbc.com, or call 800-956-SHOW. 1

WESTYE GROUP MIDWEST | continued from page 42 |

“All designers who use Sub-Zero and Wolf instantly become fans of
our products,” said Zachary Gasiorowski, Marketing Coordinator of the
Westye Group-Midwest. “Since each contestant is such an enormous sup-
porter of our brands, we wanted to return the favor by honoring everyone
who participated in the contest with a special evening.”

To learn more about the Sub-Zero Kitchen Design Contest, Sub-Zero
refrigeration and Wolf cooking equipment, visit www.subzero.com and
www.wolfappliance.com.

ABOUT THE WESTYE GROUP-MIDWEST

The Westye Group-Midwest, LLC. is the exclusive distributor of
Sub-Zero, Wolf, and Best by Broan products for the following states:
[linois, Wisconsin, NW Indiana, eastern lowa and the upper peninsula
of Michigan.

The name “Westye” pays tribute to the founder of Sub-Zero Freezer
Company, Westye I. Bakke. In 1943, Westye I. Bakke built the first free-
standing freezer in the basement of his Madison, Wis., home. A business-
man with a keen ability to anticipate post-World War II refrigeration
trends, he founded Sub-Zero Freezer Company just two years later in an
old two-car garage. From its modest beginnings, Sub-Zero has become
what is today: the recognized leading manufacturer of premium built-in
home refrigerators. For more information, visit www.thewestyegroup.
com or call 630-872-5100. 1
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AG INTERNATIONAL

Quebec, Ontario Canada
888.651.2534
www.aginternational@qc.aira.com

CHOICE BRANDS, INC.

Ml, OH, KY, WV, PA, IN
800.330.5566
www.choicebrands.com

DKA DISTRIBUTING

FL
800.275.4352
www.dkadistributing.com

EXCEL DISTRIBUTING

CA, N. NV
888.473.9235
www.exceldist.com

KOBE RANGE HOODS

AZ, NM, CO, UT, S. NV
626.350.1355
www.KOBERangeHoods.com

SIGNATURE MARKETING GROUP

NY, NJ, CT, RI, MA, ME, VT, NH
973.575.7785
www.signaturegroupltd.net
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IN-026 Series

- Extremely powerful yet amazingly quiet internal blower.

LED display panel & wireless remote control provides
high-tech convenience.

Two multi-level halogen lights to illuminate and create
an elegant ambience.

Professional stainless steel baffie filter traps grease
effectively.

Filter Indicator conveniently reminds you when the filter
needs to be cleaned.

ISC (Integrated Sensor Control) feature turns on
automatically to exhaust excess heat and gas.

Delay Shutoff feature shuts off power automatically after

a specified time delay.

IS-124 Series

- Contemporary and elegant, guaranteed to highlight any
kitchen design.

- Advance touch-screen LCD panel for ease of control.

- High-performance yet extremely quiet internal blower.

|
- Delay Shutoff shuts off power automatically after a specified |

time delay:.

Sensor Control) feature turns on automatically)

ss heat and gas.

Two halogen lights create a feeling of understated elega

- Professional stainless steel baffle filter traps grease effectively.

KOBE RANGE HOODS

|
1

So Quiet...
You Won't Believe It's On!

10505 Valley Blvd., Suite #302, El Monte, CA 91731 Tel: 1-877-BUY-KOBE

www.KOBERangeHoods.com


http://www.KOBERangeHoods.com

THE DIVA 365 INDUCTION RANGE

Diva de Provence breaks new ground with the Diva 365, a revolutionary new
induction range. This 36-inch stainless steel professional range is an industry
first, successtully combining an all-electric convection self-cleaning oven with a
five burner induction cooktop.

"This new professionally-styled range features five cooking zones on the induc-
tion cooktop including an auto-expandable 11” double coil with two 6” and two
9” coils. The 117 coil is rated at 4,000W or 27,300 BTUs. The 6” coils are rated
at 1200W or 8,200 BTUs and the 9” coils are rated at 3,000W or 20,500 BT Us.
Each pair of 6” and 9” coils use a unique power-sharing technology which allows
for a transfer of’ power from 100% to 50% depending on the amount of power
required by the other shared coil. The “capacitive” touch controls are located at
the front of the cooktop itself and not on the oven control panel.

The DIVA 365’s octagonal oven cell’s stylish design is a platform for
efficiency, reliability, and serviceability. This 4.7 cubic foot octagonal oven
cell delivers five professional sized oven rack positions capable of 28 square
teet of cooking surface. That's a lot of cookies! The octagonal oven cell
design is not just for style. The angled corners, flat surfaces, and beveled
edges allow for a smooth air flow pattern and minimal air turbulence that’s
not normally generated with hard 90° wall angles.

An additional benefit and special feature of” our octagonal oven cell is the newly
designed and developed Four Corners™ Halogen Interior Lighting System. For
the first time, halogen lighting has been taken to a higher level. Actually; it has
been taken all the way to the top. ..

Our Bake & Broil Elements are 3500 watts, three seconds to hot, and produc-
ing temperatures above 1800°F. Our range sails to 350° in just under 8 minutes
and comfortably maintains a temperature swing of only +/- 2°F. The elements’
design ensures steaks broiled or cookies baked on the edge of the oven rack sur-
tace are cooked to perfection and finished at the same time as those in the center.
Each element is protected by a high infra-red transparency ceramic glass shield
that allows energy to pass from the elements to the food with very little loss.

The Convection System incorporates the very same high infra-red trans-
parency glass ceramic shield used with the bake and broil elements and has
specially designed air deflectors that double as protection from any potential
oven rack impact. Convection air flows through the machined aperture
centered on the convection system'’s glass, heated by a 2200 watt circular
element, and passed left and right through the platinum coated catalytic
converters. The catalytic converters straighten the air flow and destroy any
smoke or odors at low temperatures before sending the heated air past the air
deflectors and through the octagonal cell —resulting in uniform tempera-
tures from top to bottom and side to side.

An ergonomically angled front panel holds detailed graphics and an easy
to read large button electronic display and control right-centered on the unit.
The range has a custom designed and easy to use electronic control with the
following features and functions: BROIL — BAKE — CONVECTION BAKE
—WARM - SELF CLEAN. The control also offers a TIMER — LIGHT —
CLOCK and LOCK feature.

For more information, call toll-free 888-852-8604 or wvisit us online at:
www.divainduction.com. L=
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FOR MORE INFORMATION CONTACT
YOUR DISTRIBUTOR LISTED BELOW

DIVA DE PROVENCE
US & Canada
888.852.8604

www.divainduction.com

EASTERN MARKETING CORP
ME, VT, NH, MA, CT, NY,
NJ, DC, PA, VA, MD & DE
800.966.8300
www.easternmarketingcorp.com

ALVENT DISTRIBUTORS
FL
800.875.9441
www.alventdistributors.com

VAH MARKETING
CA, N. NV
800.836.8246
www.vahmarketing.com

L.wW. HOWAT & SONS
LA, TN, AR, MS
www.lwhinc.com

MEADOW CREEK SALES
CO, UT, WY, ID & MT
303.934.2317
www.meadowcreeksales.
justgoodbusiness.biz/

TSM
OK, TX (except El Paso)
713.460.2400

NOBLE DISTRIBUTORS INC.
TX (El Paso), NM, AZ & NV (LV only)
800.495.6625
www.nobledistributors.com

VAH OF GEORGIA
GA & AL
877.251.0357
www.ventahoodga.com
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INTRODUCING THE DIVA 365
THE WORLD’S FIRST AND ONLY
PROFESSIONAL36™ INDUCTION RANGE

The original Diva Ind[l“ﬁ’tiqn Cooktop has more power
than ever and has been paired with the latest
in\self-cleaning electric convection oven technology

- tojcreateitheirange for the'next'generation.

* 5 induction burners
from 8,200 to 27,300 BTU

o 4.7 cubic feet octagonal
stainless steel oven cell

 350%Finless than 8 minutes

* Bake & Broil 3,500
infrared ribbon technology
under.ceramic glass shield

* Fonr Corners™ Halogen
& Interjor Lighting System

’ l_atimnm cuated smoke
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NEWS NEWS NEWS

TRADE GROUPS URGE MEMBERS TO
WRITE GOVERNORS FOR EQUITABLE
ENFORCEMENT OF SALES TAX LAWS

Recently seven independent trade groups, includ-
ing NARDA, followed up with officials from the
18 states that responded to, or acknowledged, the
groups' letter from December calling for the equi-
table enforcement of sales tax laws. Thus far, states
responding to the groups' initial letter are Cali-
fornia, Hawaii, Indiana, Iowa, Kansas, Louisiana,
Maine, New York, Ohio, Tennessee, Washington,
West Virginia, Washington, and Wyoming. The
trade groups also sent a second letter to the gover-
nors in the remaining 31 states with sales tax that
had not yet responded to the groups' initial letter.

NARDA continues to urge members in the
remaining 31 states to write their governors to call
tor the equitable enforcement of existing sales tax
laws. To help in this important outreach, NARDA
has prepared a template letter that members can
adapt and send and we are asking NARDA members
to write letters to their governors so that stat e
officials understand the urgency of this issue for
business owners in their state.

To have the greatest impact, please mail a hardcopy
of the letter on store letterhead to your governor's
office. Go to http://www.narda.com/i4a/pages/index.
cfm?pageid=4092 to access a letter that you customize
and then forward to the governor in your state.

CEA'S CE MARKET RESEARCH AVAILABLE
FOR NARDA MEMBERS

Would you like to better understand the demo-
graphics of consumers who shop for electronics
in-person versus online?

As part NARDA's partnership with the Consumer
Electronics Association (CEA), NARDA members
have access to CEA’s Market Research, an online
resource that provides valuable data to help you
keep on top of the trends in the CE industry.

With more than 500 reports created each year,
CEA Research is recognized as the authoritative
source for consumer electronics market data. CEA
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provides ongoing, primary research into consumer
buying patterns, awareness of new technologies,
interest in product features and a host of other
issues. CEA Research conducts approximately 20
unique consumer studies each year. The reports
contain executive summaries and analysis of the
survey data, top-line results and detailed data
cross-tabulated by demographic categories, as well
as lifestyle variables such as Internet access.

REGIONAL SERVICE TRAINING SEMINARS

SERVICE USA REGIONAL SERVICE MEETINGS DRAW OVER
450 ATTENDEES IN 2007

Over 400 attendees participated in regional service
meeting and took advantage of technical and service
management training in 2007.

Sponsors and partners included: AP Wagner,
Automatic Parts, Brand Source Service, Cashwells
Parts, Dey Parts Distributing, Direct Energy, Reli-
able Parts, Inc., Tribles Part and 1st Source Servall.

Thanks to instructors Dean Landers, Mike Staats
(aka Captain Toolhead, James Dolbeare and Paul
MacDonald and participating manufacturers General
Electric, Electrolux, Fisher&Paykel and Whirlpool.

SERVICE MANAGEMENT & TECHNICAL
TRAINING SEMINARS
SALINA, KS—TUESDAY & WEDNESDAY, APRIL 15-16, 2008

Brand Source Service, a division of Brand Source,
will offer business management and technical train-
ing seminars in association with Service USA, a divi-
sion of North American Retail Dealers Association
(NARDA) in Salina, KS on April 15 and 16, 2008.

Business management training will be provided
by select members of Service USA's expert faculty
of speakers. Technical training will be provided
on select products of the Whirlpool and Fisher &
Paykel family of brands.

Co-sponsors include Marcone, Direct Energy,
Fisher & Paykel and Whirlpool. &=
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PROFESSIONAL

RANGE HOODS

To learn how the Professional Range Hood Series
along with Air King's full line of ventilation and
cleaning products can increase your sales visit
airkinglimited.com today or call 877-304-3785

...for the KITCH
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THINK GREEN, LIVE EFFICIENT WITH FAGOR AMERICA’S

EFFICIENT NEW APPLIANCES AT KBIS 2008 SHOW
FAGOR AMERICA DEBUTS NEW STYLISH APPLIANCES

Fagor, a leader in built-in induction cooktops, is adding new models to their
induction cooktop line. The line will feature a 12” induction cooktop with a stain-
less steel trim and a 30” and 36” induction cooktop with a beveled front (no trim).
The new 30" and 36” additions have a new space saving casing that provides more
storage space. The 12” induction cooktop presents the opportunity to mix and
match technologies such as induction and gas to offer maximum versatility. Fagor’s
induction cooktop provides an efficient, fast and safe cooking experience. It uses
90% of the energy produced. The cooktop recognizes the base of the cookware
and heats only the diameter of the pot, wasting little energy. Heating and tempera-
ture adjustments are immediate, saving 50% of " the cooking time compared to tra-
ditional methods. The safety features are numerous: no open flames, gas emissions
or heating elements; cool to the touch surface; and an exceptional 7-point safety
system. The flat and smooth surface is easy to clean since spills do not stick to the
surface. The self adjust burners detect the size of the cookware and automatically
adjust energy. It has 12 cooking settings and 3 quick launch settings.

Fagor has also added two new convection ovens to their product line: a 30” oven
and 24" side opening ovens. The new 24" convection side-opening oven provides
better access to the interior of the oven due toleft and right side opening doors. The
spacious interior of the 30” oven is big enough to roast a 32Ib. turkey. The preheat
Booster function reaches 400°F in less than 5 minutes for dishes that require the
oven to be pre-heated. The third heating element that surrounds the two-speed fan
at the back of the ovens circulates pre-heated air for more even distribution of heat
and faster cooking. Both feature a Stainless Steel finish with retractable controls,
several cooking programs, a digital display panel, a ventilated steam outlet and
child safety lock.

Fagor has launched a new refrigerator with a reflective finish, offering any
kitchen a new artistic touch. Considered the healthiest refrigerator in the mar-
ket, it is a pertect for condos and apartments in urban areas or anywhere kitchen
space may be limited. It features a unique built-in BIO Filter that retains mold
and bacteria from the circulating air, eliminates odors and preserves food longer.
Its antibacterial drum prevents micro-bacteria from growing in the refrigerator.
The independent Multi Fresh and Double Fresh drawers allow for two unique
environments within the refrigerator, ideal for keeping vegetables crisp while meats
and seafood can simultaneously be stored at their ideal level of moisture. Fagor’s
exclusive No-Irost System is different from any other competitive product avail-
able in the marketplace for it distributes itself” throughout the entire refrigerator,
not just the freezer. The unit is also highly energy efficient because of its ability to
evenly circulate air throughout.

A brand new addition to the FFagor line of products is a built-in coffee machine
that brings the rich authentic flavors of” espresso coffee to your home. Select from
weak, medium or strong coffee for the perfect cup every time. It prepares two cups
at a time and generates steam for cappuccino. It regulates the temperature of’ water
and steam, the amount of water and how finely the coftee is ground. Installation
of the cotfee machine can be directly connected to the water main supply or to the
built-in water tank. It has a 0.66 gallon water tank capacity and holds 10.5 ounces
of coftee.

A new 36" island range hood and a new 80” wall mounted | continued on page 54|
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FAGOR

DOMINIC LISTA

NC, SC and GA
704.309.4604

EXCEL DISTRIBUTION

CA, NV, UT, AZ, CO, NM
888.473.9235
www.exceldist.com

ICONIC DISTRIBUTION

OH, M|, IN, WI, IL, MI,
IA, MO, NE and KS
847.296.5789
www.iconicdistribution.com

INNOVATION

Caribbean Islands
305.718.8189

SANCOR

TN, AR and MS
901.388.3100

SIGNATURE MARKETING
GROUP LTD

ME, NH, VT, MA, RI, CT,

NY, NJ, PA, DE and MD
973.575.7785
800.385.8886

www.signaturegroupltd.net

SOUTHERN MARKETING
ASSOCIATES

FL
386.986.0742



http://www.fagoramerica.com
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http://www.signaturegroupltd.net/
http://www.iconicdistribution.com/

FAGOR %

Think Green, Live Efficient!
| ' h’._ |

Fagor Appliances: Efficient on the inside, Stylish on the outside!

Visit us at KBIS 2008, booth N9431, McCormick Place, Chicago IL and explore our NEW products:
reflective finish refrigerator, induction cooktops, ovens,
built-in coffee machine, diswashers, and island range hood.

FAGOR 9 PH.201.804.3900

www.fagoramerica.com
Efficient.Intelligent.Home Appliances infoappliances@fagoramerica.com
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FUEGO NORTH AMERICA WINS CHICAGO ATHENAEUM GOOD DESIGN AWARD

SECOND YEAR IN A ROW

FUEGO MODULAR CONTINUES ACCLAIM OF FUEGO PRODUCT LINE

SAN FRANCISCO, Mar. 13, 2008—I"uego North America
captured the attention and respect of the judges of the 2007
Chicago Athenaeum Good Design Award with the Fuego
Modular. For the second year in a row, Fuego has been rec-
ognized for its ability to challenge the status quo of outdoor
entertaining with products of high design integrity.

“We are honored to be recognized for a second year by one of
the most esteemed design competitions in
the world,” says Alex Siow, Fuego CEO.
“To be included in the company of some
of the world’s most innovative design
leaders, such as Apple Computer, 3M and
Boeing;, solidifies our position as design
innovators and trend setters.”

This is the first design award for the FFuego Modular. Its
sleek and revolutionary design was created by award-winning
industrial designer Robert Brunner, co-founder of” FFuego with
Siow. The FFuego Modular brings the kitchen outdoors com-
plete with a sink, cooling and warming units, dining bar and
shade tent. Unlike traditional outdoor kitchens that become
permanent fixtures in the backyard, the FFuego Modular can be
disassembled and moved when the homeowner moves.

FFuego continues to receive international recognition for the
inaugural product of the Fuego line, the Fuego 01. Winner of

the 2006 Chicago Athenaeum Good Design Award, the Fuego
01 also received the International Forum Product Design
Award, and the IDEA (International Design Excellence Award)
sponsored by the Industrial Designers Society of America.

Fuego North America designs and manufactures products
that challenge the status quo in outdoor entertaining. The
company has created a modernist rethink of the grilling
experience, providing the best in func-
tionality, technology and style. With
pioneering designs that are original,
innovative and bold, Fuego offers prod-
ucts that create the ultimate outdoor
social hub. For more information about
Fuego 01,02, Modular, the company, and
its people, contact Fuego North America at 888.88.FUEGO,
or visit www.fuegoliving.com.

The Chicago Athenaeum’s Good Design Award was estab-
lished in 1950 by Edgar J. Kaufman, Jr., and is one of" the world’s
oldest and most celebrated awards programs. The program
recognizes designers and manufacturers for advancing new and
innovative product concepts that push the envelope beyond what
is considered standard product and consumer design. Entries
from more than 33 countries were submitted this year, adding
to the prestige of the Fuego Modular’s award recognition. L=

NARMS | continued from page 44 |

In 2003 the Field Marketing Services Association (FMSA),
representing in-store promotions and demonstration compa-
nies, merged with NARMS. Independent food brokers joined
NARMS in 2004-

In 2003 the National Association for Merchandising Services
changed its name to the National Association for Retail Market-
ing Services (NARMSSM). NARMS is the only legal forum that
brings together all facets of the retail services industry—retailer,
manufacturer, and retail service company—to network, and to
discuss common issues and common solutions.

NARMS membership is currently 515 companies and
includes merchandising service organizations; event marketing,
mystery shopping and demonstration companies; professional
installation companies; independent food brokers, consumer
goods manufacturers, retailers and associates.

NARMS members gather each year at two conferences. The
spring conference and annual meeting is held in April and the
IFFBA Top-to-Top Conference convenes in May.

NARMS member companies perform nearly $3 billion in
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merchandising services, sales marketing, event marketing,
demonstration and other retail services annually The
association promotes and establishes industry standards and
provides critical industry research and educational information
about the industry with member companies servicing such
classes of trade as: grocery, drug, mass, department, home &
building centers, computer and office supply, electronic, value
retailers, specialty and convenience retailers. I

FAGOR | continued from page 52 |

range hood join the New Fagor product line. Fagor Range
Hoods are equipped with touch controls, and are elegantly styled
with an enduring brushed stainless steel finish. They are power-
tul, yet extremely quiet resulting in a cleaner and more pleasant
atmosphere. The filters are easily removable, dishwasher safe
and are equipped with a wash indicator.

For more information, please visit: wwwfagoramerica.com, or
call 201.804:3900. =1
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ORDER DESK
WindCrest 888.473.9235

www.exceldist.com
6 Petaluma Boulevard North, Suite B2, Petaluma, CA 94952
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| INDUSTRY NEWS |
PERSONNEL CHANGES &1 ASKO

ASKO Appliances, Inc. is excited to announce Gary Plowman as the new Vice
President of’ Customer Service. Gary brings over 30 years of appliance industry
management experience to ASKO, ranging from finance, branch operations,
and serving as National Service Manager for Amana Appliances. Most recently,
Plowman was Manager of Customer Service for AGA commercial products.
Steve Piro, President of ASKO Appliances, Inc, is “pleased to have Gary join our
company and provide leadership to our customer services team as we continue to
grow our sales and brand offerings.”

Plowman is in the process of relocating to the Dallas Metro area and “is
thrilled to join the leadership team at ASKO Appliances, Inc. and assist others
In supporting our preeminent service strategy with our ASKO Distributors,
Authorized Service locations and customers.”

In addition to Gary joining the ASKO team, there have been various other
personnel changes. Jamie Bird has been named the Vice President of ASKO
Direct. Jamie has been with ASKO Appliances since May 1998, most recently
as the Vice President of Marketing. Jamie “is looking forward to expanding the
ASKO Direct organization to serve and support our valued customers in the
marketplace.”

Don Prevette has been named the Vice President of Marketing. He has been
with ASKO since March 2001, most recently as the Vice President of Eurotech
Sales and Distribution. Don has over 34 years of experience in the home appli-
ance industry. He brings an energetic outlook to various ASKO Appliances, Inc.
marketing initiatives “and is looking forward to working with our business part-
ners to increase Asko Appliances, Inc. brand awareness through various methods
of creative communication practices.”

Brittany Musacchio has been named the Public Relations Coordinator for
ASKO Appliances, Inc. She has been with ASKO since August 2005, serving as
the Marketing Assistant. Brittany “is looking forward to expanding the ASKO
name in the marketplace while building and maintaining complete industry
coverage of ASKO Appliances, Inc” Don Prevette, Vice-President of ASKO
Marketing is excited about the level of enthusiasm and brand building commit-
ment Brittany will bring to this new position.”

ASKO appliances have been marketed throughout North America by ASKO
Appliances, Inc. for over 20 years. AM Appliance Group is now a division of the
Antonio Merloni Group of Italy. As an Energy Star Partner, ASKO is a leader
in developing innovative appliances that save water and energy, while providing
superior performance. [

. GET CONNECTED!
RetailObserver

To receive a copy of The Retail Observer ONLINE,
go to www.retailobserver.com/subscribe/
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FOR MORE INFORMATION,
CHECK WITH YOUR
VIKING DISTRIBUTOR

THE GSC

Northern California
510.429.8200
Hawaii
800.942.4827
www.thegsc.com

KIMBALL DISTRIBUTING CO.

Utah, Wyoming, Colorado,
Western Nebraska & Southern Idaho
Salt Lake City
888.546.7984
Denver: 800.530.8635
www.kimballdistributing.com

LAKEVIEW APPLIANCE DISTRIBUTING

lllinois, Eastern Minnesota,
Wisconsin, Northwest Indiana
877.546.1280
www.lakeviewdist.com

DOOLITTLE DISTRIBUTING INC.

Kansas, Missouri, Southern &
Western lllinois, Oklahoma,
North Dakota, South Dakota, lowa,
Nebraska, Western Minnesota
(877) 818-6640
www.ddius.com
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http://www.ddius.com
http://www.askousa.com
www.retailobserver.com/subscribe/
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COMING EVENTS

CALENDAR 2008

MARCH/APRIL-2008
30-2 NARDA Service and Retail Convention (SRC)-Flamingo Hotel, Las Vegas, NV

APRIL-2008

9 CKD/CBD Design Exam-KBIS Chicago

10 NKBA Chapter Officer’s Forum-KBIS/Chicago

10 NKBA Ambassadors’ Club Luncheon-KBIS/Chicago

10 NKBA Board of Directors’ Gala-Union Station/Chicago

11-18 KBIS-McCormick Center-Chicago, IL

24 NKBA Northern CA Meeting-The Gene Schick Co-Viking-Hayward CA

MAY-2008

18-14 Almo Expo- Philadelphia, PA

15 NKBA Northern CA Meeting-How to Win a Nat'l Design Competition-
Riggs Distributing, Inc-Burlingame CA

JUNE-2008
18 NKBA Northern CA Meeting-University Electric/ GE-Santa Clara CA
24-28 PCBC 2008(Pacific Coast Builders Conterence)-Moscone Center SIF CA

JULY-2008
23-24  Almo Expo- St. Louis, MO

AUGUST-2008

7 Almo Expo -Cincinnati, OH

11-12 Almo Expo- Verona, New York

14 Almo Expo-Bloomington, MN

17-20 Nationwide Primetime Fall-Mandalay Bay Resort, Las Vegas, NV

TO RECEIVE A COPY OF THE Re-Observe the Word
RETAIL OBSERVER ONLINE, GO TO AR CROSSWORD ANSTER

WWW.RETAILOBSERVER.COM/SUBSCRIBE/

NOTE: Attention Buying Groups, NKBA and
NARI Chapters, Dustributors and Manufacturers:
Please submit your meeting schedules to info@retail
observercom ASAP so they may be included in our

Coming Events Column. If you would like to recerve

the Retail Observer please go to www.retail observer.

com to subscribe.
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COMING EVENTS

CALENDAR 2008

21 NKBA Northern CA Meeting-Sierra Select Distributors-San I'rancisco CA
24-28 Brandsource National Convention- Paris Casino and Resort, Las Vegas, NV

SEPTEMBER-2008

7-11  NARI Fall BOD Meeting-1TBD, Baltimore, MD

9-12 The Remodeling Show-Baltimore Convention Center in Baltimore, MD
18- NKBA Northern CA -CCRE Prep Course-Dacor- South SF CA

20 NKBA Northern CA-CKD/CBD Exam-San Francisco Bay Area

OCTOBER-2008
22-25 Bath & Kitchen Buying Group Fall -Westin Boston Waterfront, Boston, MA
23 NKBA Northern CA Meeting-European Kitchens-Palo Alto CA

DECEMBER-2008
12 NKBA Northern CA Holiday Party-The St. Francis Yacht Club-SFF CA

2T

> >
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(800) 338-8746 —M I C RO'TR I M (800) 222_3390

(714) 241-7046 www.microtrim.com (714) 241-7060
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FINANCIAL STRATEGIES |}
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In keeping with our overview of the Four Pillars of
Financial Stability we finish up with the Education Pil-
lar. Education is possibly the most important pillar of
financial stability. And not just education in terms of what
you learn about the world, but in terms of what you learn
about yourself... and what you do with that knowledge.

Many fabulous books exist out there — and we often
suggest a number of them to our clients — but they typi-
cally won’t have much of an effect until you have figured
out how best you will use the information they present.
In other words, you need to educate yourself about your-
self, and this is done without books at all. You must learn
to ask yourself hard questions, and go deep inside to
answer them. If this seems metaphysical or hocus-pocus,
relax. take a deep breath, chant your mantra of choice,
and keep reading.

At the end of every week, conduct a personal assess-
ment; look at the past seven days and ask yourself
whether you have stuck to the principles of the Four
Pillars. Have you been true to your Values? Have your
Behaviors been beneficial or detrimental? Have you
tulfilled your Organizational priorities? Are you being
held Accountable — by yourself, by your accountability
partner? In what areas do you need to make adjustments
so you can do better in the upcoming week?

This type of personal assessment should take a reason-
able amount of time. It is doubtful that such an evalua-
tion can be accomplished in less than fifteen minutes, and
for many it may take up to a full hour. If you fly through
this as a trivial task it will be worthless.

Keep ajournal, and write down what you discover about
yourself every week in your assessment. Then review
each entry every week from the beginning, through the
most recent. This process — assessment, writing, review-
ing, and reflection — helps you determine what problems
are recurring and which need special attention. And with
each reading, you will once again encounter the powerful
insights you have had along the way.

You are the key to your success. Financial stability is a
many-layered proposition, and it starts with understand-
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ing the key things we have covered to this point. That
understanding comes from within.

We don’t tell our clients what to do, we help them dis-
cover the answers. Those answers are within them — and
they are also within you. If instead of telling you what
to do, we help you uncover why and how you do harm to
your financial future (often without knowing it), that new
knowledge will affect your life. That knowledge becomes
part of everything you do in finances thereafter because
you uncovered it, you can’t ignore it, and you now know
what to look for to avoid future trouble.

Now it's time to learn how to take control of your
financial future, and put the Four Pillars of Financial
Stability into practice.

With 16 years of management experience, Greg has devel-
oped a sharp eye for identifying inefficiencies, cross-purposes
and miscommunication—and_for how quickly they can affect
wealth. Utilizing the tools of the Four Pillars of Financial
Stability and project management, he empathetically helps
individuals and businesses set priorities and create the balance
they need for their financial health.

Greg is an active member of the National Association of
Credit Counselors and the Project Management Institute®. He
has spoken to many organizations including the New Mezico
Mortgage Lenders Association, New Mexico Association of
Mortgage Brokers, community workshops, and seminars. He
is co-author of  the forthcoming book The Four Pillars of
Financial Stability: How to Succeed in Finances by Changing
the Way You Think! and is highly
skilled in organization methodolo-
gies, developing a wide range of
custom databases,
internal controls to increase effec-
tiveness and profitability.

His passion s to help others and
he uses his talents and experience
to help them change the way they
percerve money. L=l

websites and




Kltchen Ventilation by I mpel"lal

Imperial has been handcrafting exceptional kitchen ventilation .
systems since 1961. We offer powerful performance in our
exceptionally quiet ventilation systems. With over 50 styles
and power choices to choose from, you’ll understand why 17

out of the top 20 home builders choose Imperial!

*New at Imperial is our Designer Canopy
Series. Choose from THREE styles,
THREE finishes and FIVE popular colors.
Choose the Ready to Decorate canopy to

+ ‘add your own personal touch. Included in
this package is the Canopy, Wall Mount
Frame, (for EASY Installation), and our
Powered Liner Insert.

For our complete product line, visit our website at:
www.imperialhoods.com.

CUStOIII Piece» Imperial Cal. Products, Inc.
. a,ble 425 Apollo St., Brea, CA 92821
Avail 714-990-9100 ~ 714-990-3350 FAX pRPP—

-

Bring a tradition of stone hearth cooking & the visual warmth of a
live flame to your kitchen and home

Visit www.woodstonehome.com
or call our factory at (800) 578-6836 (OVEN)
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CHUCK'S CORNER |]

POLITICS AND THE BREAD MAKER

First of all —there is no reces-
sion! Not yet, but maybe soon.
There is definitely a deteriorating
economic slowdown because of
the sub-prime mortgage mess plus
the high cost of gas plus what the
consumer perceives as recession-
ary indicators. Housing and home
construction is down, way down
in the toilet. BUT other sectors of
the economy are filling the void and the consumer is hang-
ing in there-just barely —in most areas. Rising exports and
declining imports have helped the USA from sinking into a
complete recession. Real economic news shows the economy
dead in the water but not sinking. Real consumer spending
rose just slightly last year and business fixed investment is
rolling along with real growth and government spending
Is increasing at a steady rate of 2.5%. Company earnings
seem solid (except for the big investment banks with their
sub-prime mortgages). What I am worried about is the rise
in energy and the decline of the dollar in world-wide mar-
kets. Oil prices are inching up with no relief” in sight. A big
increase in oil prices could create a recession situation.

The Federal Reserve is not forecasting a recession and
they recently enacted rebates for the consumer plus tax
breaks for business and this should help to keep the economy
from going into a complete tailspin.

Writing in a recent issue of Forbes magazine, Rich Kal-
gaard, the publisher, makes this statement and I believe he
is absolutely on the mark. "How big a problem is the sub
prime mortgage mess? No one really knows but so far banks
have written off about $150 billion in bad loans. "Now $150
billions sounds huge. But it is only 1% of the market capital-
ization of US stocks. In any volatile trading day U.S. stocks
gain or lose $150 billion every hour. How often does one
hear these figures?"

LOOKING AHEAD

As I write this near the end of February it looks like
Obama may overtake Hillary and become the front runner
for the president in the next election. A lot depends on what
happens now that Hilary has won in Texas and Ohio. I'm
betting that the so-called super-delegates will go with Hilary
and she will clinch the nomination.

If Obama becomes the front runner against McCain I feel
sure he will lose. The American voter is not always as stupid
as the politicians believe. Despite his great orations down
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deep there is a lack of real life experience that a president
needs to make the difficult decisions in the years ahead.
Obama is doing great and no doubt he is one fine gentleman
but you can't disregard experience when you go to the polls.
Of all the presidential campaigns I have seen or read
about this is one of the most compelling. The Democratic
race is dramatic and the amount of money that has been
spent is staggering. The Democrats are stressing how bad
the economy is and this is in line with previous presidential
campaigns. The party that's on the outside always blames
the in-party for the economy.
Remember Bill Clinton's campaign —"It's the economy,
stupid." In 1980 Ronald Reagan asked Americans if they
were better off than they had been four years earlier.

COOKING

Since my beautiful wife, Ruth, has become an invalid I
am cooking breakfast and dinner. Luncheon is prepared by
one of Ruth's caregivers and usually is far better than my
breakfasts or dinner.

My problem is that I don't know how to cook but I am
learning the hard way. I have about $500 worth of cook-
books and I leaf thru them constantly looking for simple
recipes that I can understand.

I also have begun to watch cooking shows and they are
very interesting. Rachael Ray is not only a great teacher
but a real live personality. She has a show that absolutely
astounds me with her depth of perception in making
meals and her ability to have good time with her guests.
[ also watch Emeril once in a while and a couple of other
programs when I feel depressed and my latest culinary
creation has flopped.

Last night I tried to make bread! I bought a bread making
machine and carefully measured the flour and water and other
stuft’ into the machine and turned it on and went to bed.

I thought it would make a nice loaf of white bread and
when I awoke I would find it ready to eat. Guess what
—I opened the machine in the morning and found a three
inch solid piece of concrete and had to take a hammer and
chisel to get the dead remains out of the machine.

Oh well—live and learn. Further adventures of
Edmonds, the culinary artist, will be revealed in this column
in the future.

Chidly bt

Charles Edmonds



CHOOSE DEPENDABILITY

Depend on May is Maytag Month to offer your customers
Maytag® Brand appliances through its largest promotion of the year.

Up to $400 Cash Back - purchase 4 appliances
= $200 Cash Back - purchase 3 appliances
as! ac mal 1 ash Back - purchase 2 appliances
Cash Back by mail $100 Cash Back - purchase 2 appl
with purchase of select N
Maytag® Brand appli a asiiode
S when package purchased includes Maytag®
IceoO™ refrigerator with dispensing ice

Offer valid April 27—June 1, 2008
® Registered trademark/™ Trademark of Maytag Corporation or its related companies. ©2008. All rights reserved. To learn more about the entire Maytag line, please visit maytag.com or call 1-800-643-3444.

FOR MORE INFORMATION CONTACT YOUR MARKET SALES MANAGER OR ACCOUNT MANAGER

Market Sales Manager Market Sales Manager Market Sales Manager Market Sales Manager Market Sales Manager Market Sales Manager Market Sales Manager Market Sales Manager

Pacific Northwest Pacific Northwest Southern Pacific Mountain Stores Southwest Lower Southwest Upper Great Lakes East Great Lakes West
Lower Upper West Maureen Boody Mel Heintz Erin Smith Sherry Clem Gary Grant
Don Wilson Mark Collier Mike Motes 800-446-2574 800-446-2574 800-446-2574 800-446-2574 800-446-2574
800-446-2574 800-446-2574 800-446-2574 x1442 x1090 x1159 x1880 x1755

x1754 x1775 x1758
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Classified section

Find an employee, hire a distributor, sell B-stock, give a shout out, or propose marriage.
We will custom tailor your ad for our readers. Let us know how many words and the
frequency you want the ad to run and we'll give you a custom quote. Send an e-mail to
moe@retailobserver.com. Deadline for ads is the 10th of the month previous to the edition.

Highlight your event

We know what you did last summer; now tell us what you’re going to do this next year.
Send an e-mail to info@retailobserver.com and let us know what kind of event you've had or are
having at your showroom, factory or country club. We will be glad to discuss what information
we would need to create a nicely highlighted follow-up to your event. Deadline for editorial is the
10th of the month previous to the edition.

Give us your view

Did you ever want the opportunity to be a journalist? Well, this isn't it, but we would like
to hear what you have to say anyway. Send us your comments on industry related topics and we
will take a look at them. We will compile the ones that won't cause political unrest or global cri-
sis and set them in this new section. Those unused will be filed for a rainy day. Send an e-mail to
info@retailobserver.com. Maximum content of 300 words. Deadline for editorial is the 10th of the
month previous to the edition.

Calendar section

Attention Buying Groups, NKBA and NARI Chapters, Distributors and Manufacturers:
Please submit your meeting schedules to info@retailobserver.com ASAP so they may be
included in our Coming Events Column.
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Frigidaire® Gallery Series® appliances are built to harmonize perfectly with your busy
lifestyle. Through meaningful innovation, we've humanized our technology to create
appliance designs that are uncluttered and intuitive, and features that are as sensitive

as they are smart. And of course, all our appliances deliver the superior performance

and solid craftmanship Frigidaire® is famous for. www.frigidaire.com

© 2008 Electrolux Major Appliances, NA



http://www.frigidaire.com
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PURCELL MURRAY

The Premier Resource for the

e s KR e 1-800-863-7133 PURCELLMURRAY.COM


http://www.purcellmurray.com



